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Technological Innovation - Marie C. Thursby
2016-08-23
This is the 2nd edition of Technological
Innovation. Profiting from technological
innovation requires scientific and engineering
expertise, and an understanding of how business
and legal factors facilitate commercialization.
This volume presents a multidisciplinary view of
issues in technology commercialization and
entrepreneurship.
Contemporary Organizational Behavior Kimberly D. Elsbach 2015-01-08
Applying Organizational Behavior Contemporary
Organizational Behavior: From Ideas to Action is
an unconventional text that approaches
Organizational Behavior in conceptual,
contextual, and experiential ways. Using real
world examples and expert advice, the First
Edition engages students, rather than merely
introducing vocabulary and terms. A
combination of Topic Summaries, Case Studies,
and Experiential Exercises introduce OB
concepts to students while challenging them to
understand them in applied situations.
Strategic Management - 2012
International Business Management - Kamal
Fatehi 2018-10-30
This textbook explores the theoretical and
practical aspects of managing international
business operations while also dealing with
strategic-management-by-frank-t-rothaermel-budeau

multi-cultural, multi-national and global issues of
managing business expansion beyond the
domestic market. A second, revised edition of
Managing Internationally: Succeeding in a
Culturally Diverse World, each chapter contains
up-to-date material, in-depth coverage of topics,
visual aids (i.e., charts, tables, etc.), and
vignettes, making this new edition engaging,
visually appealing and easily accessible for
students taking International Business
Management courses. The contents of this
textbook are separated into four parts. Part one
offers introductory information on the scope and
importance of international business
management as well as the social and ethical
challenges. Part two covers cultural and
behavioral topics. Part three discusses the
strategic and operational aspects of
international business management. Part four
explores human resources and labor relations.
To assist students, each chapter starts a preview
section which includes an outline of the chapter
indicating the important aspects along with a
brief description of the major issues. Following
the preview is a vignette that encapsulates the
crux of the chapter, often presented in an
amusing and engaging manner. To further help
students focus on key issues, the text includes
the list of useful business cases to which
students can refer. To assist professors in
teaching from this book, ancillary teaching
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materials such as sample syllabi, slides, tests
and answer keys will be available for download.
Dying in America - Institute of Medicine
2015-03-19
For patients and their loved ones, no care
decisions are more profound than those made
near the end of life. Unfortunately, the
experience of dying in the United States is often
characterized by fragmented care, inadequate
treatment of distressing symptoms, frequent
transitions among care settings, and enormous
care responsibilities for families. According to
this report, the current health care system of
rendering more intensive services than are
necessary and desired by patients, and the lack
of coordination among programs increases risks
to patients and creates avoidable burdens on
them and their families. Dying in America is a
study of the current state of health care for
persons of all ages who are nearing the end of
life. Death is not a strictly medical event. Ideally,
health care for those nearing the end of life
harmonizes with social, psychological, and
spiritual support. All people with advanced
illnesses who may be approaching the end of life
are entitled to access to high-quality,
compassionate, evidence-based care, consistent
with their wishes. Dying in America evaluates
strategies to integrate care into a person- and
family-centered, team-based framework, and
makes recommendations to create a system that
coordinates care and supports and respects the
choices of patients and their families. The
findings and recommendations of this report will
address the needs of patients and their families
and assist policy makers, clinicians and their
educational and credentialing bodies, leaders of
health care delivery and financing organizations,
researchers, public and private funders,
religious and community leaders, advocates of
better care, journalists, and the public to provide
the best care possible for people nearing the end
of life.
Strategic Management - Peter L. Wright 1998
Aiming to bridge the gap between theory and
application, this work focuses on strategic
management.
Strategic Management: Theory: An Integrated
Approach - Charles W. L. Hill 2014-01-01
This leading strategy text presents the
complexities of strategic management through
strategic-management-by-frank-t-rothaermel-budeau

up-to-date scholarship and hands-on
applications. Highly respected authors Charles
Hill, Gareth Jones, and Melissa Schilling
integrate cutting-edge research on topics
including corporate performance, governance,
strategic leadership, technology, and business
ethics. Based on real-world practices and
current thinking in the field, the eleventh edition
of STRATEGIC MANAGEMENT features an
increased emphasis on the changing global
economy and its role in strategic management.
Important Notice: Media content referenced
within the product description or the product
text may not be available in the ebook version.
Strategic Management - Forest R. David
2014-07-16
For undergraduate and graduate courses in
strategy. In today's economy, gaining and
sustaining a competitive advantage is harder
than ever. Strategic Management captures the
complexity of the current business environment
and delivers the latest skills and concepts with
unrivaled clarity, helping students develop their
own cutting-edge strategy through skilldeveloping exercises. The Fifteenth Edition has
been thoroughly updated and revised with
current research and concepts. This edition
includes 29 new cases and end-of- chapter
material, including added exercises and review
questions. MyManagementLab for Strategic
Management is a total learning package.
MyManagementLab is an online homework,
tutorial, and assessment program that truly
engages students in learning. It helps students
better prepare for class, quizzes, and examsresulting in better performance in the courseand provides educators a dynamic set of tools for
gauging individual and class progress.
Strategic Management and Business Policy Thomas L. Wheelen 1998-01
This text provides the Strategic Management
and Business Policy student with a presentation
of traditional and new strategic management
topics. These topics include: corporate
governance, hypercompetition, competitive
strategy, outsourcing, mass customization,
technology, international issues, environmental
trends and ethics.
Strategic Management - Jeffrey H. Dyer
2017-10-16
Strategic Management delivers an insightful and
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concise introduction to strategic management
concepts utilizing a strong mix of real-world
contemporary examples. Written in a
conversational style, this product sparks ideas,
fuels creative thinking and discussion, while
engaging students with the concepts they are
studying.
Strategic Management - Gregory G. Dess
2009-02
STRATEGIC MANAGEMENT OF HEALTH
CARE ORGANIZATIONS. - LINDA E. SWAYNE
Strategic Management - Frank T. Rothärmel
2013
Combining quality and user-friendliness with
rigor and relevance, Frank T. Rothaermel
synthesizes theory, empirical research, and
practical applications in a breakthrough new
text designed to prepare students for the types
of challenges they will face as managers in the
globalized and turbulent businessenvironment of
the 21st century. This new textbook, written
with a single, strong voice, weaves together
classic and cutting-edge theory with in-chapter
cases and strategy highlights, to teach students
how companies gain and sustain competitive
advantage. OneBook...OneVoice...OneVision
Innovators, Firms, and Markets - Jonathan M.
Barnett 2021-01-17
"This book presents a theoretical, historical and
empirical account of the relationship between
intellectual property rights, organizational type
and market structure. Patents expand
transactional choice by enabling smaller R&Dintensive firms to compete against larger firms
that wield difficult-to-replicate financing,
production and distribution capacities. In
particular, patents enable upstream firms that
specialize in innovation to exchange
informational assets with downstream firms that
specialize in commercialization, lowering capital
and technical requirements that might otherwise
impede entry. These theoretical expectations
track a novel organizational history of the U.S.
patent system during 1890-2006. Periods of
strong patent protection tend to support
innovation ecosystems in which smaller
innovators can monetize R&D through financing,
licensing and other relationships with funding
and commercialization partners. Periods of weak
strategic-management-by-frank-t-rothaermel-budeau

patent protection tend to support innovation
ecosystems in which innovation and
commercialization mostly take place within the
end-to-end structures of large integrated firms.
The proposed link between IP rights and
organizational type tracks evidence on historical
and contemporary patterns in IP lobbying and
advocacy activities. In general, larger and more
integrated firms (outside pharmaceuticals) tend
to advocate for weaker patents, while smaller
and less integrated firms (and venture capitalists
who back those firms) tend to advocate for
stronger patents. Contrary to conventional
assumptions, the economics, history and politics
of the U.S. patent system suggest that weak IP
rights often shelter large incumbents from the
entry threat posed by smaller R&D-specialist
entities"-Strategic Management: Theory & Cases: An
Integrated Approach - Charles W. L. Hill
2014-01-01
This leading strategy text presents the
complexities of strategic management through
up-to-date scholarship and hands-on
applications. Highly respected authors Charles
Hill, Gareth Jones, and Melissa Schilling
integrate cutting-edge research on topics
including corporate performance, governance,
strategic leadership, technology, and business
ethics through both theory and case studies.
Based on real-world practices and current
thinking in the field, the eleventh edition of
STRATEGIC MANAGEMENT features an
increased emphasis on the changing global
economy and its role in strategic management.
The high-quality case study program contains 31
cases covering small, medium, and large
companies of varying backgrounds. Important
Notice: Media content referenced within the
product description or the product text may not
be available in the ebook version.
Brain & Behavior - Bob Garrett 2017-10-04
Ignite your students’ excitement about
behavioral neuroscience with Brain & Behavior:
An Introduction to Behavioral Neuroscience,
Fifth Edition by best-selling author Bob Garrett
and new co-author Gerald Hough. Garrett and
Hough make the field accessible by inviting
students to explore key theories and scientific
discoveries using detailed illustrations and
immersive examples as their guide. Spotlights on
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case studies, current events, and research
findings help students make connections
between the material and their own lives. A
study guide, revised artwork, new animations,
and an interactive eBook stimulate deep
learning and critical thinking. A Complete
Teaching & Learning Package Contact your rep
to request a demo, answer your questions, and
find the perfect combination of tools and
resources below to fit your unique course needs.
SAGE Premium Video Stories of Brain &
Behavior and Figures Brought to Life videos
bring concepts to life through original
animations and easy-to-follow narrations. Watch
a sample. Interactive eBook Your students save
when you bundle the print version with the
Interactive eBook (Bundle ISBN:
978-1-5443-1607-9), which includes access to
SAGE Premium Video and other multimedia
tools. Learn more. SAGE coursepacks SAGE
coursepacks makes it easy to import our quality
instructor and student resource content into
your school’s learning management system
(LMS). Intuitive and simple to use, SAGE
coursepacks allows you to customize course
content to meet your students’ needs. Learn
more. SAGE edge This companion website offers
both instructors and students a robust online
environment with an impressive array of
teaching and learning resources. Learn more.
Study Guide The completely revised Study Guide
offers students even more opportunities to
practice and master the material. Bundle it with
the core text for only $5 more! Learn more.
UNDERSTANDING BUSINESS - WILLIAM.
NICKELS 2015
The Management of Strategy - R. Duane
Ireland 2012-01-23
Introduce strategic management using the
market-leading text that sets the standard for
the most complete, relevant presentation.
Written by highly respected experts and
prestigious scholars, Ireland, Hoskissons, and
Hitt's THE MANAGEMENT OF STRATEGY:
CONCEPTS AND CASES, 10E, International
Edition provides an intellectually rich, yet
thoroughly practical analysis of strategic
management today. This unique text is the only
one to integrate the classic industrial
organization model with a resource-based view
strategic-management-by-frank-t-rothaermel-budeau

of the firm to give readers a complete
understanding of how today's businesses use
strategic management to establish a sustained
competitive advantage.The authors present
cutting-edge research and strategic
management trends within a strong global focus,
using memorable examples from more than 600
companies. A wealth of learning features and
selection of 30 compelling cases prepare your
students to face the broad range of critical
issues confronting contemporary managers.
Engaging video cases, CengageNOW online
teaching tools, and a complete electronic
business library keeps study current and
relevant.
Entrepreneurship - Bruce R. Barringer
2007-03-01
Undergraduate course in Entrepreneurship and
New Venture creation. Entrepreneurship 2/e
takes students on the entire journey of launching
a new venture, with a unique emphasis on the
front end of the entrepreneurial process.
Innovation and Product Management - Kurt
Gaubinger 2014-09-12
Marketplace complexity and dynamics create an
environment that increases the uncertainty of
innovation activities. In this context systematic
management of innovation and product
management are increasingly important for
company success. This book presents the
fundamentals of innovation and product
management and introduces the reader to a
holistic process model with particular focus on
innovation and uncertainty. This integrated
consideration of innovation management and
product innovation within an interdisciplinary
approach represents a unique characteristic of
this book. The book is designed to address the
needs of managers who want a practical but
well-researched guide to innovation and product
management. Graduate and advanced
undergraduate students would also find the
chapters in this book particularly useful.
Public Sector Strategy Design - David E.
McNabb 2020-09-25
Within the public sector, strategies are not
designed to influence markets, but instead to
guide operations within a complex environment
of multilateral power, influence, bargaining, and
voting. In this book, authors David McNabb and
Chung-Shingh Lee examine five frameworks
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public sector organization managers have
followed when designing public sector
strategies. Its purpose is to serve as a guide for
managers and administrators of large and small
public organizations and agencies. This book is
the product of a combined more than sixty years
of researching, teaching and leading
organizational seminars on the theory and
practice of management applications in
industrial, commercial, nonprofit and public
sector organizations. The book consists of four
parts: Strategic Management and Strategy
Fundamentals; Frameworks for Designing
Strategies; Examples of Public Sector Strategies;
and Implementing Strategic Management.
Throughout, the focus is on the widespread
value of strategic management and adopting the
strategy appropriate for the organization.
Including chapters on game theory, competitive
forces, resources-based view, dynamic
capabilities, and network governance, the
authors demonstrate ways that real managers of
public sector and civil society organizations have
put strategic management to work in their
organizations. This book will be of interest to
both practicing and aspiring public servants.
Strategy in Transition - Richard A. Bettis
2009-02-04
The bursting of the ‘dotcom bubble’ and the
terrorist attacks of September 11, 2001, have
brought into question received wisdom about
strategy. This volume reviews the lessons to be
learnt from these events, and proposes that, as a
result, strategy in the twenty-first century will
have to develop along new lines. Comprising a
series of outstanding contributions by experts in
the field, the collection focuses on changes that
are occurring in how strategy is viewed,
formulated and analysed, and looks forward to
the future of strategic management. It discusses
the emergence of new modes of thinking, new
models, and new processes, and lays foundations
on which strategy can build in future.
Strategic Management - Michael A. Hitt 2011
Examine strategic management with the marketleading book that has set the standard for
providing an intellectually rich, yet thoroughly
practical, analysis of strategic management
today. Written by highly respected experts and
scholars Hitt, Ireland, and Hoskisson,
STRATEGIC MANAGEMENT:
strategic-management-by-frank-t-rothaermel-budeau

COMPETITIVENESS AND GLOBALIZATION,
CONCEPTS AND CASE, 9E is the only book that
integrates the classic industrial organization
model with a resource-based view of the firm to
give readers a complete understanding of how
businesses use strategic management to
establish a sustained competitive advantage. The
authors present cutting-edge research and
strategic management trends within a strong
global focus, using memorable examples from
more than 600 companies. A selection of 30
compelling cases prepares you to face the broad
range of critical issues confronting
contemporary managers. You can also easily
build your own case selections from other
premier providers, such as Harvard, Ivey, and
Darden.
Loose-Leaf for Strategic Management:
Concepts and Cases - Frank Rothaermel
2012-01-09
Binder Ready Loose-Leaf Text –
(9780077497712)– This full featured text is
provided as an option to the price sensitive
student. It is a full 4-color text that’s three whole
punched and made available at a discount to
students.
Sustainable Strategic Management - Jean Garner
Stead 2017-09-08
“Sustainable strategic management” refers to
strategic management policies and processes
that seek competitive advantages consistent
with a core value of environmental
sustainability.This book has been specifically
written as a text to augment traditional graduate
and undergraduate management courses on
strategic management. It fills the need for a
strategy text that gives full attention to
sustainability and environmental protection. The
authors have structured the book to follow the
usual order of topics in any standard
management text. Sustainable Strategic
Management also features an on-going, chapterby-chapter case study (Eastman Chemical
Company) that exemplifies many of the
principles of environmentally sound
management practices.From creating
organizational visions, to formulating goals and
strategies, to strategy implementation and
evaluation, this book provides readers with new
ways of thinking about their organization’s role
in the greater society and ecosystem. From the
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Authors’ Preface:Ours is the first book to
integrate sustainability into strategic
management. It covers the full gamut of
strategic management concepts and processes
that would be expected in any quality strategic
management book, and it does so in a way that
thoroughly weaves sustainability into each and
every one of them. Students using this book
understand such things as: why reducing
materials and energy intensity is an effective
functionallevel strategy, why socially
differentiated products command premium
prices, and why a business ecosystem pursuing a
vision of social and ecological responsibility can
dominate its market. Further, because the book
is relatively short, reasonably priced, and very
thorough in its coverage of strategic
management concepts and ideas, it can be used
either as a stand-alone text for graduate and
undergraduate strategic management courses,
as a supplement to another book, or as one of a
group of short texts.
The Economics of Intellectual Property.
Suggestions for Further Research in
Developing Countries and Countries with
Economies in Transition - World Intellectual
Property Organization 2009-01-01
The series of papers in this publication were
commissioned from renowned international
economists from all regions. They review the
existing empirical literature on six selected
themes relating to the economics of intellectual
property, identify the key research questions,
point out research gaps and explore possible
avenues for future research.
Sustainability of Young
Companies–Contemporary Trends and
Challenges - Marek Jabłoński 2019-07-11
Ensuring the sustainability of early stage
companies and increasing awareness of the need
for balancing targets against different
stakeholder groups among young companies are
not well developed. Young companies, in the
first place, want to achieve financial success
very often without regard for aspects such as the
environment, positive relationships with
employees, suppliers or other stakeholder
groups, fulfilling requirements of labor law, etc.
Another issue is that of companies whose
business models are based on actuariallypreferred concepts, such as sharing economy,
strategic-management-by-frank-t-rothaermel-budeau

sustainable development, e-comers, e-commerce,
renewable energy, social media, and others. A
key issue is the resignation of companies from
an approach to business, based on the
foundations of classical economics to the sharing
economy. Theory and practice seek new
solutions in the sphere of value sharing in these
new areas of sharing, and innovative forms of its
implementation. Intriguing is the relationship of
these business models with sustainability issues,
as well as wondering how technology can
influence sustainability. A contemporary
approach to consumer value fits in with the
assumption of a shared economy. It is
interesting how it affects the assumptions of
sustainability of business. The ongoing changes
in the value system of potential consumers
create new conditions for the design of
sustainability business models and creation of
innovation.
Capacity Building in Developing and Emerging
Countries - Elie Chrysostome 2019-07-16
This book explores new perspectives on how to
improve the chances of success regarding
capacity building in developing and emerging
countries. Drawing on lessons learned in the
course of six decades of capacity building
research and practice, it identifies the required
conditions for the success of capacity building
efforts, and suggests that a radical change in
mindset has become a critical aspect in
developing countries. In addition, the book
discusses capacity building in connection with
entrepreneurship (especially female
entrepreneurship), transnational diaspora
remittances, and combating corruption, which it
considers to be essential drivers of sustainable
development in developing and emerging
countries. The book’s contributing authors
represent the leading minds in capacity building
research and practice, and include researchers
from prestigious universities in North America,
Europe and Africa, as well as international
development experts from institutions such as
the International Monetary Fund (IMF), the
World Bank, African Development Bank, and
African Capacity Building Foundation. All
authors have considerable expertise regarding
capacity building issues, and represent 26
emerging and developing countries in Africa,
Asia, the Middle East, Caribbean Islands, North
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America and Europe.
Strategic Alliances, Mergers and
Acquisitions - J. M. Ulijn 2010-01-01
Organizational flirts and marriages alliances,
mergers and acquisitions are dramatic examples
of how soft cultures can produce hard facts of
success or failure. Decisions born from human
vanity can lead to destruction of human capital.
The chapters selected by Ulijn, Duysters and
Meijer illustrate the many facets of
organizational family life for the scholar and,
hopefully, for the decision-maker who considers
another move. Geert Hofstede, author of Culture
s Consequences This unique book focuses on the
link between different types of culture (national,
corporate, professional) and the success of
strategic alliances, mergers and acquisitions.
Over the past decades we have seen a significant
increase in the number of strategic alliances,
mergers and acquisitions. Despite this
proliferation many recent studies have reported
high failure rates. This failure is often attributed
to cultural differences between partners, which
has led to a growing body of literature on the
subject. To date, most of these studies have
focused on national and corporate culture,
whereas this book also places particular
emphasis on the importance of culture at the
professional level. The authors clearly show that
all three levels of culture may have a profound
impact upon the ultimate success or failure of
alliances, mergers and acquisitions. Researchers
in the field of international business, strategic
management, and strategic alliances, mergers
and acquisitions will find this book to be of
invaluable interest. Managers in multinational
corporations and international business students
should also not be without this important
resource.
Strategic Management - Fred R. David 2009
"Both the challenges and opportunities facing
organizations of all sizes today are greater than
ever. Illegal immigration across the U.S.-Mexico
border has reached emergency levels. There is
less room than ever for error today in the
formulation and implementation of a strategic
plan. This textbook provides a systematic
effective approach for developing a clear
strategic plan. Changes made in this twelfth
edition are aimed squarely at illustrating the
effect of this new world order on strategicstrategic-management-by-frank-t-rothaermel-budeau

management theory and practice. ... This twelfth
edition provides updated coverage of strategicmanagement concepts, theory, research, and
techniques in the chapters."--Preface.
Personnel Management Abstracts - 2000
ECIE 2017 12th European Conference on
Innovation and Entrepreneurship Christophe Loué 2017-09-21
Globalization 2.0 - Raschid Ijioui 2009-10-27
. . . Eat not up your property among yourselves
unjustly except it be a trade amongst you, by
mutual consent . . . and help you one another in
righteousness and piety. . . (Al-Hadid 4:29; AlMa’idah 5:2) There cannot be any doubt that the
current ?nancial crisis, which began in the US,
has gone global. This realization has fuelled the
?re of debate over globalization. Today’s
globalization is no longer the globalization that
Theodore Levitt, a former professor at the
Harvard Business School, described in 1983 in
his world famous article ‘‘The Globalization of
Markets. ’’ Although, in old days, Levitt and his
successors had not seen globalization as an
utopian state free of problems, no- days
globalization has been reshaped completely.
Therefore, in the perception of the editors it is
justi?ed to use the phrase ‘‘Globalisation 2. 0’’
for the range of effects interpenetrating global
economic arrangements. Globalisation 1. 0 will
never be restored again. Since the subprime
crisis made its way to the global arena in the
year 2008, companies and managers are
confronted with the breathtaking speed of
global, regional, and local changes. It is more
than a provocation to divide dev- opments into
cause and effects. Forecasts in strategic
management are no longer valid even for the
moment they are published. Uncertainty
occupies the driving seats in global, regional,
and local oriented companies.
Strategic Management - Frank T. Rothaermel
2012-02
Combining quality and user-friendliness with
rigor and relevance, Frank T. Rothaermel
synthesizes theory, empirical research, and
practical applications in a breakthrough new
text designed to prepare students for the types
of challenges they will face as managers in the
globalized and turbulent businessenvironment of
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the 21st century. This new textbook, written
with a single, strong voice, weaves together
classic and cutting-edge theory with in-chapter
cases and strategy highlights, to teach students
how companies gain and sustain competitive
advantage. OneBook...OneVoice...OneVision
From Inquiry to Academic Writing - Stuart
Greene 2017-11-21
From Inquiry to Academic Writing helps
students understand academic culture and its
ways of reading, thinking, and writing. With a
practical and now widely proven step-by-step
approach, the text demystifies cross-curricular
thinking and writing. An extensive thematic
reader brings students into interdisciplinary
debates that not only bear on their college
careers but also reflect larger cultural issues
that they will encounter outside the academy.
The fourth edition provides extensive coverage
of academic habits and skills (reflection,
summarization, synthesis, and visual analysis)
and features more than 40% new readings
grouped by interdisciplinary themes. Combine
the text with LaunchPad for From Inquiry to
Academic Writing for even more engaging
content and new ways to get the most out of
your course. This LaunchPad includes
Interactive exercises and tutorials for reading,
writing, and research LearningCurve adaptive,
game-like practice that helps students focus on
the topics where they need the most help, such
as fallacies, claims, evidence, and other key
elements of argument Text-specific reading
comprehension quizzes Practice sequences to
help students apply the strategies of observing,
asking questions, and examining alternatives.
Entrepreneurial Cognition - Dean A. Shepherd
2018-01-31
This open access book investigates the interrelationship between the mind and a potential
opportunity to explore the psychology of
entrepreneurship. Building on recent research,
this book offers a broad scope investigation of
the different aspects of what goes on in the mind
of the (potential) entrepreneur as he or she
considers the pursuit of a potential opportunity,
the creation of a new organization, and/or the
selection of an entrepreneurial career. This book
focuses on individuals as the level of analysis
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and explores the impact of the organization and
the environment only inasmuch as they impact
the individual’s cognitions. Readers will learn
why some individuals and managers are able to
able to identify and successfully act upon
opportunities in uncertain environments while
others are not. This book applies a cognitive lens
to understand individuals’ knowledge,
motivation, attention, identity, and emotions in
the entrepreneurial process.
Understanding and Managing Diversity - Carol
P. Harvey 2012
A diverse approach to understanding and
managing diversity. Understanding and
Managing Diversity uses applications to clarify
the complexity of a diverse workforce, and
explains how it can be used as an organizational
asset. This text also provides readers with a
wide range of expertise–from the perspective of
experienced interdisciplinary instructors
(business, psychology, economics, theology, law,
politics, history, etc.) to practitioners (diversity
trainers, corporate managers, etc.). This edition
has been substantially updated to reflect the
changing diversity issues in today's
workplace–including 18 new and 15 revised
articles/cases/exercises.
The Handbook of Technology and
Innovation Management - Scott Shane
2008-11-20
This timely handbook represents the latest
thinking in the field of technology and innovation
management, with an up-to-date overview of the
key developments in the field. Under the
separate but related headings of market
environment; business models; innovation
processes; and organizational design; leading
scholars contribute essays that chart the
important debates and emergent issues in the
field of technology and innovation management.
Resource Redeployment and Corporate Strategy
- Timothy Folta 2016-09-06
This volume examines the differences between
resource sharing and resource redeployment,
and the subsequent effects on firm value
creation and industry evolution.
The Productivity Dilemma - William J.
Abernathy 1978
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