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management must have an understanding of the infrastructure and
inextricable linkages between processes and technology in a 21st century
business. It is no longer acceptable or good business practice for
technology to be the sole responsibility of IT departments. The book then
goes on to examine businesses that have been built on these technology
foundations. It explains the concept of the business model, the `dot com'
phenomenon and frameworks that have emerged as a result. It also
outlines the legal and ethical implications for an e-business. It outlines
the academic debate about the impact of e-commerce on economics and
management thinking. It concludes with a glance to the future, exploring
the potential new wave of technology. This textbook will be essential for
undergraduate and post graduate students. It is a user-friendly text with
case studies, and learning objectives to guide the student and lecturers.
A companion website will accompany the text including cases, student
activities, PowerPoint slides, notes and articles in support of the book. It
will also give lecturers direct access to the author. It will provide
students with the skills to be able to converse knowledgeably with IT
managers and be able to ask the right questions in order to make a
decision about IT.
Six Billion Shoppers - Porter Erisman 2017-09-26
An insightful, practical guide to e-commerce in emerging markets--and
how to profit from their explosive boom. From China to India to Nigeria,
e-commerce is entering a golden era in countries that were long left out
of the e-commerce gold rush experienced in the West. If the story of the
first twenty years of e-commerce’s growth was set in developed markets,
the story of the next twenty years will be set in emerging ones. The rise
of e-commerce in emerging markets is being driven by three major
trends: widespread internet adoption, a rising middle class, and, most
importantly, innovative new business models that serve the needs of local
customers better than the models used by western e-commerce giants.
Six Billion Shoppers takes readers on an exciting and colorful journey
around the world to visit the next e-commerce mega markets and explore
how a new e-commerce boom is opening opportunities for entrepreneurs
and global brands alike. Traveling through Nigeria, China, India,
Southeast Asia, and Latin America, Porter Erisman addresses ecommerce across these new markets and what it means for western
brands. He argues that e-commerce in developing countries is
revolutionary and will play a much larger role in emerging markets than
in the West. With e-commerce in emerging markets entering a rapid
period of expansion, Six Billion Shoppers explains how to seize the
massive opportunity created by emerging market consumers and
provides practical advice on how to ride this new business trend.
Electronic Commerce - Richard T. Watson 2009-09-01
This exciting new text from The Dryden Press provides a strategic
marketing and managerial perspective of electronic commerce. The
research of the four highly-qualified authors provides the basis for the
book, allowing for first-hand experience, varied viewpoints, and
relevance.
Leading Digital Strategy - Christopher Bones 2015-03-03
For a business to thrive competitively in today's marketplace, it needs to
have an effective e-commerce channel. Getting it right opens up new
markets and opportunities; getting it wrong leads to declining revenues
and profitability. To ensure effectiveness, business leaders and decisionmakers must understand how e-commerce channels work to make the
best strategic choices for their business. Drawing on experience in
consulting to large complex organisations and ground-breaking primary
research with senior executives from leading corporations, Leading
Digital Strategy creates a convincing case for action and offers practical
strategies, methodologies and models to improve the effectiveness of a
company's online offering. It explores how to align organizational
structure with wider goals and implement a customer-centric culture.
With coverage of the key digital trends, tools and technologies affecting

Digital Business and E-commerce Management - Dave Chaffey 2019
Written in an engaging and informative style, Digital Business and ECommerce Management will give you the knowledge and skills to be able
to handle the speed of change faced by organisations in the digital world.
In this seventh edition of the book, Chaffey, Hemphill and EdmundsonBird bring together the most recent academic and practitioner thinking,
covering all aspects of digital business including strategy, digital comms
and transformation.
Digital Business Models - Bernd W. Wirtz 2019-04-02
The spread of the Internet into all areas of business activities has put a
particular focus on business models. The digitalization of business
processes is the driver of changes in company strategies and
management practices alike. This textbook provides a structured and
conceptual approach, allowing students and other readers to understand
the commonalities and specifics of the respective business models. The
book begins with an overview of the business model concept in general
by presenting the development of business models, analyzing definitions
of business models and discussing the significance of the success of
business model management. In turn, Chapter 2 offers insights into and
explanations of the business model concept and provides the underlying
approaches and ideas behind business models. Building on these
foundations, Chapter 3 outlines the fundamental aspects of the digital
economy. In the following chapters the book examines various core
models in the business to consumer (B2C) context. The chapters follow a
4-C approach that divides the digital B2C businesses into models
focusing on content, commerce, context and connection. Each chapter
describes one of the four models and provides information on the
respective business model types, the value chain, core assets and
competencies as well as a case study. Based on the example of Google,
Chapter 8 merges these approaches and describes the development of a
hybrid digital business model. Chapter 9 is dedicated to business-tobusiness (B2B) digital business models. It shows how companies focus on
business solutions such as online provision of sourcing, sales, supportive
collaboration and broker services. Chapter 10 shares insight into the
innovation aspect of digital business models, presenting structures and
processes of digital business model innovation. The book is rounded out
by a comprehensive case study on Google/Alphabet that combines all
aspects of digital business models. Conceived as a textbook for students
in advanced undergraduate courses, the book will also be useful for
professionals and practitioners involved in business model innovation,
and applied researchers.
Digital Business and E-Commerce Management - Dave Chaffey 2018-11
Written in an engaging and informative style, Digital Business and ECommerce Management will give you the knowledge and skills to be able
to handle the speed of change faced by organisations in the digital world.
In this edition of the book, Chaffey, Hemphill and Edmundson-Bird bring
together the most recent academic and practitioner thinking, covering all
aspects of digital business including strategy, digital comms and
transformation.
Applying E-Commerce in Business - Rana Tassabehji 2003-04-16
This book provides an understanding of e-commerce by deconstructing it
into its main constituents and explaining how they fit together. The
objective is to introduce some consistency to the often contradictory
views about e-commerce, bringing together different academic and
management theories and frameworks into a coherent whole. It is
written with a European perspective with examples that are drawn from
around the globe, consistent with the nature of e-commerce. Visit the
companion website An companion web site with links to exercises,
further reading sections and teaching materials is available at
www.tassabehji.co.uk This textbook gives an overview of e-commerce,
relevant issues and frameworks. It looks at the foundations on which ecommerce is built - the technology. Managers and students of
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business today, it provides a practical framework for multi-channel
success. This book challenges leaders to become as fluent and creative in
digital as they are in finance, sales and marketing, and equips them to
choose the right strategy and the right people to make it happen. With
strategies for improved operational performance and enhanced
engagement from senior management, Leading Digital Strategy gives
readers the power to drive forward effective digital initiatives and realize
rewarding opportunities for change.
E-business and E-commerce Management - Dave Chaffey 2007
Aimed at students, this work covers various aspects of e-business focusing on sales and marketing, as well as detailing procurement,
supply chains, and the legal and security considerations. It contains a
range of features to help you learn effectively including margin
definitions, international case studies, activities and web links.
Cross-Border E-Commerce Marketing and Management - Hoque, Md.
Rakibul 2020-10-30
The continued advancement of globalization, increases in internet
connectivity, compatibility of international payment systems, and
adaptability of logistics and shipping processes have combined to
contribute to the rapid growth of the cross-border e-commerce market.
Due to these advancements and the ubiquitous presence of smartphones,
consumer use of cross-border e-commerce is increasingly simplified, and
thus, sellers are hardly restricted to a specific country in terms of
promoting, selling, and shipping goods worldwide. The burgeoning
opportunities, habits, and trends of shopping on cross-border ecommerce platforms have expedited the prospect of becoming a
presence in the global market. This is true for enterprises of all sizes,
especially for small? and medium?sized enterprises (SMEs) that want to
add their footprint in the international market for the first time. Like any
other industry, cross-border e-commerce has its specific economics and
driving forces, but has different scopes, challenges, and trends due to
the geographic and cultural expanse of relevant environments. CrossBorder E-Commerce Marketing and Management was conceptualized by
identifying the scope of new complementary information with a
comprehensive understanding of the issues and potential of cross-border
e-commerce businesses. The authors believe that this book will not only
fill the void in the current research but will also provide far-sighted
vision and strategies, as it covers big data, artificial intelligence, IoT,
supply chain management, and more. This book provides the necessary
knowledge to managers to compete with the competitive market
structure and ultimately contribute to the sustainable economic growth
of a country. It works as a guideline for existing cross-border ecommerce managers to formulate individual strategies that combine to
optimize the industry while keeping the enterprise competitive. This
book is useful in both developed and developing country contexts. This
publication is an ideal resource for academicians, policy makers,
stakeholders, and cross-border e-commerce managers, especially from
SMEs.
Developing E-business Systems & Architectures - Paul Harmon 2001
Offers a conceptual approach to e-business architecture using case
studies, frameworks, and applications to explore component-based
technologies.
Emerging Challenges, Solutions, and Best Practices for Digital
Enterprise Transformation - Sandhu, Kamaljeet 2021-06-18
As organizations continue to move towards digital enterprise, the need
for digital transformation continues to grow especially due to the
COVID-19 pandemic. These impacts will last far into the future, as newer
digital technologies continue to be accepted, used, and developed. These
digital tools will forever change the face of business and management.
However, on the road to digital enterprise transformation there are many
successes, difficulties, challenges, and failures. Finding solutions for
these issues through strategic thinking and identification of the core
issues facing the enterprise is of primary concern. This means
modernizing management and strategies around the digital workforce
and understanding digital business at various levels. These key areas of
digitalization and global challenges, such as those during or derived from
the pandemic, are new and unique; They require new knowledge gained
from a deep understanding of complex issues that have been examined
and the solutions being discovered. Emerging Challenges, Solutions, and
Best Practices for Digital Enterprise Transformation explores the key
challenges being faced as businesses undergo digital transformation. It
provides both solutions and best practices for not only handling and
solving these key issues, but for becoming successful in digital
enterprise. This includes topics such as security and privacy in
technologies, data management, information and communication
digital-business-and-e-commerce-management-6-pdf

technologies, and digital marketing, branding, and commerce. This book
is ideal for managers, business professionals, government, researchers,
students, practitioners, stakeholders, academicians, and anyone else
looking to learn about new developments in digital enterprise
transformation of business systems from a global perspective.
Machine, Platform, Crowd: Harnessing Our Digital Future - Andrew
McAfee 2017-06-27
“A clear and crisply written account of machine intelligence, big data and
the sharing economy. But McAfee and Brynjolfsson also wisely
acknowledge the limitations of their futurology and avoid oversimplification.” —Financial Times In The Second Machine Age, Andrew
McAfee and Erik Brynjolfsson predicted some of the far-reaching effects
of digital technologies on our lives and businesses. Now they’ve written a
guide to help readers make the most of our collective future. Machine |
Platform | Crowd outlines the opportunities and challenges inherent in
the science fiction technologies that have come to life in recent years,
like self-driving cars and 3D printers, online platforms for renting outfits
and scheduling workouts, or crowd-sourced medical research and
financial instruments.
The E-Commerce Book - Alexander Graf 2016-08-15
This book is designed for people who want to understand e-commerce and by "understanding", we mean first and foremost Why and What, not
How. Why is Amazon dominating the market? What happened between
1995 and 2015? Why were the incumbents like Walmart not able to fight
back? What will become of the herd of new unicorn e-commerce
companies? And what will happen to the traditional value chain on which
retail companies operate? This is not a book about How, though, so don't
read this hoping to learn "how to master online marketing". From our
point of view, the Why and What is much more challenging and
important, whether you are running a company in this market or are a
student wanting to break into it. In this book, we'll share what we've
learned.Look forward to more than 450 pages of valuable material about
changes in the value chain, a lively review of how e-commerce has
developed over the last 20 years, 50 case studies of digital business
models large and small, three extensive interviews with leading ecommerce entrepreneurs, and strategic mind-games galore for a range of
industries. The Story so far: Join us in revisiting the last 20 years of ecommerce. Look into the ups but also the downs of various business
archetypes. Also, find a detailed analysis of recent market developments
and major players in China. Basic Concepts: Learn about the interaction
of all building blocks along the e-commerce value chain. You will
understand how to make your customer happy in terms of demand based
procurement, distribution, customer service, and much more... Case
Studies: Get insights into 50 renowned online players around the globe.
Each profile covers a detailed business model assessment and market
positioning. The authors give a brief outlook on challenges and
opportunities for each of the companies portrayed. Strategic Aspects:
Find answers to major strategic questions: How to prosper in a "GAFA"
dominated economy? Should I resist the temptation to sell via Amazon?
Are banking and insurance the next industries to be radically
transformed? ...and what is taking so long in the home furnishings
sector? Interviews: Tap into the knowledge of successful serial
entrepreneurs and get inspired by the latest insights of Stephan
Schambach, René Köhler, and Florian Heinemann. Benchmarking: Learn
how to benchmark your own e-commerce activities and take a closer look
on aspects such as platform, business intelligence, online marketing, and
CRM. Sold over 3.000 times in Germany. Voted the best book about ECommerce!
Ecommerce Evolved - Tanner Larsson 2016-10-03
As whole, the ecommerce industry is ANTIQUATED. It's out of date! and
is way way way behind in terms of what's actually working in the world
of online business. Most ecommerce business owners are still doing
things in the same way they were done back in the early dot com days.
And that my friend is a recipe for disaster. There is SO much more to
ecommerce than building a store, filling it with products and driving
some traffic. If that describes you and your business, then let this be
your wake up call! There is a transformative shift happening in the
ecommerce industry right now. What worked before is either no longer
an option or is rapidly losing its effectiveness. It's time for you as an
ecommerce entrepreneur to evolve your brand, your business and your
brain. THIS BOOK, Is the playbook for capitalizing on this evolution.
Ecommerce Evolved contains a simple, repeatable and proven formula to
help you build, grow and scale a wildly profitable ecommerce business in
today's competitive market. You will find Zero Theory inside this book.
Tanner Larsson has distilled years of research & practical in-the2/5
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trenches ecommerce experience into a hard hitting ecommerce
blueprint. The book is broken up into 4 distinct parts and each part is
then broken down into a number of focused chapters. The book kicks off
with the 12 Principles of Ecommerce that have been developed after
working with over 10,000 different businesses. These 12 principles...of
which we can almost guarantee you are violating over half of...are what
differentiate the thriving ecommerce businesses from the mediocre ones.
Part 1 which is called Evolved Strategy and is where we pull back the
curtain, take you behind the scenes, and show you how 7, 8 and 9 figure
ecommerce businesses really work. Part 2 is called Evolved Intelligence
and deals with the most underutilized aspect of most ecommerce
businesses...your Data. Part 3 is called Evolved Marketing. In this section
you will learn how to leverage the your business's structure and data to
build create systematic and highly automated marketing campaigns for
both the front end and back end of your business that produce massive
return on investment. Ecommerce Evolved takes you through the exact
same processes I take my high level clients through as we restructure
their businesses for maximum growth, profitability and most importantly
longevity. As an added benefit... Ecommerce evolved is also the key that
will unlock access to my private ecommerce community. This is an up till
now secret group of ecommerce professionals where we talk shop,
strategize and grow our businesses through the collective genius of the
group. This book is literally the step-by-step blueprint to building a
successful and highly profitable ecommerce business and the private
community is the support group that will help you along the way.
Mobile Commerce: Concepts, Methodologies, Tools, and Applications Management Association, Information Resources 2017-06-19
In the era of digital technology, business transactions and partnerships
across borders have become easier than ever. As part of this shift in the
corporate sphere, managers, executives, and strategists across industries
must acclimate themselves with the challenges and opportunities for
conducting business. Mobile Commerce: Concepts, Methodologies, Tools,
and Applications provides a comprehensive source of advanced academic
examinations on the latest innovations and technologies for businesses.
Including innovative studies on marketing, mobile commerce security,
and wireless handheld devices, this multi-volume book is an ideal source
for researchers, scholars, business executives, professionals, and
graduate-level students.
E-business 2.0 - Ravi Kalakota 2001
This title seeks to explain how to choose and implement the right ebusiness infrastructure and how to deliver the strategies you have
created. It uses case studies to illustrate the successes and failures of ebusiness initiatives.
Digital Marketing - Dave Chaffey 2012-10-12
Now in its fifth edition, Digital Marketing (previously Internet Marketing)
provides comprehensive, practical guidance on how companies can get
the most out of digital media to meet their marketing goals. Digital
Marketing links marketing theory with practical business experience
through case studies and interviews from cutting edge companies such
as eBay and Facebook, to help students understand digital marketing in
the real world.
Electronic Commerce - Hossein Bidgoli 2002
This four-part overview of electronic commerce offers a more thorough
and technical view of the subject than many recent books on the subject.
The book provides a balance of theories, applications, and hands-on
material. Electronic Commerce is divided into four parts: Electronic
Commerce Basics, Electronic Commerce Supporting Activities,
Implementation and Management Issues in Electronic Commerce, and
Appendix and Glossary. The book's chapters begin with introductions of
leading companies with significant e-commerce expertise and at least
two small case studies. They include 10 or more hands-on exercises,
encouraging readers to explore and analyze sites, and a list of key terms
and bibliographic citations. They conclude with 25-30 review questions
and 6-10 projects for further investigation. Offers a generalist's overview
of the field and its major players for people with little or no technical
background Every chapter starts with an industry profile and two
information boxes, which serve as case studies and point to practical
applications Projects and hands-on exercises conclude each chapter
The Electronic Commerce Dictionary - Ted Haynes 1995

transactions. This book covers the major subjects related to e-payment
such as, for example, public key infrastructure, smart cards, payment
agents, digital cash, SET protocols, and micro-payment. Its first part
covers the infrastructure for secure e-payment over the Internet,
whereas in the second part a variety of e-payment methods and systems
are described. This edited volume offers a well-written and sound
technical overview of the state of the art in e-payment for e-business
developers, graduate students, and consultants. It is also ideally suited
for classes and training courses in e-commerce or e-payment.
The E-commerce Question and Answer Book - Anita Rosen 2002
This practical question and answer guide provides all the information
business people need to know about e-commerce. It explains what it's all
about, which technology is used, how to create and market a successful
Web site, and how to incorporate e-commerce into an overall business
strategy.
None of Your Business - Peter P. Swire 2010-12-01
The historic European Union Directive on Data Protection will take effect
in October 1998. A key provision will prohibit transfer of personal
information from Europe to other countries if they lack “adequate”
protection of privacy. If enforced as written, the Directive could create
enormous obstacles to commerce between Europe and other countries,
such as the United States, that do not have comprehensive privacy
statutes. In this book, Peter Swire and Robert Litan provide the first
detailed analysis of the sector-by-sector effects of the Directive. They
examine such topics as the text of the Directive, the tension between
privacy laws and modern information technologies, issues affecting a
wide range of businesses and other organizations, effects on the financial
services sector, and effects on other prominent sectors with large
transborder data flows. In light of the many and significant effects of the
Directive as written, the book concludes with detailed policy
recommendations on how to avoid a coming trade war with Europe. The
book will be of interest to the wide range of individuals and organizations
affected by the important new European privacy laws. More generally,
the privacy clash discussed in the book will prove a major precedent for
how electronic commerce and world data flows will be governed in the
Internet Age.
Introduction to E-commerce - Zheng Qin 2010-06-30
Introduction to E-commerce discusses the foundations and key aspects of
E-commerce while focusing on the latest developments in the Ecommerce industry. Practical case studies offer a useful reference for
dealing with various issues in E-commerce such as latest applications,
management techniques, or psychological methods. Dr. Zheng Qin is
currently Director of the E-Commerce Institute of Xi’an Jiaotong
University.
E-COMMERCE : AN INDIAN PERSPECTIVE, Sixth Edition - JOSEPH, P.
T., S.J. 2019-11-01
The comprehensive coverage of the Sixth Edition equips students with
the latest information on e-commerce—concepts, models, strategies, and
techniques that can be used to build useful e-commerce applications. The
book features several comprehensive and diverse case studies and data
on Indian corporations, as well as multinational companies showing
success and failure of their Web-based electronic business models.
Coverage of a broad range of topics, including the latest developments in
technology as well as taxation issues, makes the book a solid
introductory text for the rapidly expanding number of courses in ecommerce for the students of business management and commerce at
undergraduate and postgraduate level, and also, for the students
pursuing courses in computer applications, information technology and
computer science engineering. KEY FEATURES • Provides coverage of
all elements of e-commerce, including customer relationship, supply
chain management, e-payment, e-security, mobile commerce, and Web
designing. • Addresses key legal issues related to taxation (including
GST), privacy, copyright, and so forth. • Gives the end-of-chapter
Internet search exercises to help students develop analytical skills. •
Defines key technical terms in the glossary. NEW TO THE SIXTH
EDITION • Updated tables and figures throughout the book • Mobile
business models, which are gaining more importance nowadays • New
topics such as business models, search engine optimization, digital
payment transition in India, and so on • Augmented sections on social
media marketing, security on the Internet, etc. • Completely revamped
chapters on ‘Information Systems for Mobile Commerce’, ‘Legal and
Ethical Issues’, and ‘E-commerce Laws and Taxation Issues’. TARGET
AUDIENCE • MBA/PGDM/BBA • MCA/BCA • B.Tech (IT/CSE) • M.Tech
(IT) • M.Com/B.Com
The Complete E-Commerce Book - Janice Reynolds 2004-03-30

DIGITAL BUSINESS AND E- COMMERCE MANAGEMENT Dr.B.Menaka
Payment Technologies for E-Commerce - Weidong Kou 2013-03-14
Electronic payment is the economic backbone of all e-commerce
digital-business-and-e-commerce-management-6-pdf
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The Complete E-Commerce Book offers a wealth of information on how
to design, build and maintain a successful web-based business.... Many of
the chapters are filled with advice and information on how to incorporate
current e-business principles o
Introduction to e-Business - Colin Combe 2012-07-26
An Introduction to e-Business provides the contemporary knowledge of
the key issues affecting the modern e-business environment and links
theory and practice of management strategies relating to e-business.
This book brings together the most cogent themes for an introduction to
e-business and constitutes a valuable contribution to formalising common
themes for teaching the subject in higher education. It brings together
theoretical perspectives based on academic research and the application
of e-business strategies. These concepts are further explored in the six
case studies that follow the set chapters. This new textbook integrates
the main themes to provide a complete picture of the key elements
relevant to an introductory text in e-business. To fully appreciate the ebusiness environment it is necessary to understand the links between the
different disciplines that come together to form
Digital Business and Electronic Commerce - Bernd W. Wirtz
2021-03-28
This textbook introduces readers to digital business from a management
standpoint. It provides an overview of the foundations of digital business
with basics, activities and success factors, and an analytical view on user
behavior. Dedicated chapters on mobile and social media present
fundamental aspects, discuss applications and address key success
factors. The Internet of Things (IoT) is subsequently introduced in the
context of big data, cloud computing and connecting technologies, with a
focus on industry 4.0, smart business services, smart homes and digital
consumer applications, as well as artificial intelligence. The book then
turns to digital business models in the B2C (business-to-consumer) and
B2B (business-to-business) sectors. Building on the business model
concepts, the book addresses digital business strategy, discussing the
strategic digital business environment and digital business value activity
systems (dVASs), as well as strategy development in the context of digital
business. Special chapters explore the implications of strategy for digital
marketing and digital procurement. Lastly, the book discusses the
fundamentals of digital business technologies and security, and provides
an outline of digital business implementation. A comprehensive case
study on Google/Alphabet, explaining Google's organizational history, its
integrated business model and its market environment, rounds out the
book.
Impact of Digital Transformation on the Development of New
Business Models and Consumer Experience - Rodrigues, Maria
Antónia 2022-03-11
In a highly competitive market, digital transformation with internet of
things, artificial intelligence, and other innovative technological trends
are elements of differentiations and are important milestones in business
development and consumer interaction, particularly in services. As a
result, there are several new business models anchored in these digital
and technological environments and new experiences provided to
services consumers and firms that need to be examined. Impact of Digital
Transformation on the Development of New Business Models and
Consumer Experience provides relevant theoretical and empirical
research findings and innovative and multifaceted perspectives on how
digital transformation and other innovative technologies can drive new
business models and create valued experiences for consumers and firms.
Covering topics such as business models, consumer behavior, and
gamification, this publication is ideal for industry professionals,
managers, business owners, practitioners, researchers, professors,
academicians, and students.
E-Commerce and the Digital Economy - Michael J. Shaw 2015-05-15
This volume in the "Advances in Management Information Systems"
series offers a state-of-the-art survey of information systems research on
electronic commerce. Featuring chapters by leading scholars and
industry professionals, it provides the framework for understanding the
business trends, emerging opportunities, and barriers to overcome in the
rapid developments taking place in electronic business and the digital
economy. Researchers, students, and practitioners - anyone interested in
the current issues and future direction of electronic commerce,
especially from the standpoint of information systems and information
technology - will find this book to be an authoritative source of cuttingedge information. The volume is divided into four parts: Part I covers the
fundamental issues of information technology standards and the
transformation of industry structure; Part II focuses on B2B commerce;
Part III investigates the management of mobile and IT infrastructure; and
digital-business-and-e-commerce-management-6-pdf

Part IV includes trust, security, and legal issues that undergird the
success of e-commerce initiatives.
E-Business and E-Commerce Management - Dave Chaffey
2003-09-11
This is a great value multipack consisting of Chaffey: E-Business and ECommerce ISBN: 0273651889 and Strauss: Building Effective Websites
ISBN: 0130932884
Strategic Management of E-Business - Stephen Chen 2001-08
Stephen Chen's textbook helps students develop the knowledge and skills
required take part in the formulation and implementation of strategies
for businesses competing in electronic markets.
BrandSimple: How the Best Brands Keep it Simple and Succeed Allen P. Adamson 2007-08-07
Emphasizing the importance of effective brands in a competitive market,
an expert in the field discusses the basics of good branding, including the
importance of testing in a market, the essential link of the design and
message of a brand with its meaning, and the need to avoid unnecessary
and complicated strategies. Reprint.
Mobile Electronic Commerce - June Wei 2014-11-20
Mobile commerce transactions continue to soar, driven largely by the
ever-increasing adoption and use of smartphones and tablets. The use of
this technology gives consumers the flexibility to shop whenever and
wherever they want. Mobile Electronic Commerce: Foundations,
Development, and Applications addresses the role of industry, academia,
scientists, engineers, professionals, and students in developing
innovative new mobile commerce technologies and systems to further
improve the consumer experience. It also discusses the impact of mobile
commerce on society, economics, culture, organizations, government,
industry, and our daily lives. This book brings together experts from
multiple disciplines in industry and academia to stimulate new thinking
in the development and application of mobile commerce technology. The
book covers important mobile commerce topics, such as critical
infrastructure management, mobile security issues, new applications and
services, emerging development architectures, mobile business solutions,
and future research opportunities. In addition to its multidisciplinary
approach, the book also provides a cross-cultural approach intended to
overcome cultural barriers and accelerate mobile commerce
advancement in the global economy. Authors and researchers from
around the world discuss a broad spectrum of methods, tools, and
guidelines for designing mobile commerce systems and services in
different cultures.
Encyclopedia of E-Commerce Development, Implementation, and
Management - Lee, In 2016-03-31
The convenience of online shopping has driven consumers to turn to the
internet to purchase everything from clothing to housewares and even
groceries. The ubiquity of online retail stores and availability of hard-tofind products in the digital marketplace has been a catalyst for a
heighted interest in research on the best methods, techniques, and
strategies for remaining competitive in the era of e-commerce. The
Encyclopedia of E-Commerce Development, Implementation, and
Management is an authoritative reference source highlighting crucial
topics relating to effective business models, managerial strategies,
promotional initiatives, development methodologies, and end-user
considerations in the online commerce sphere. Emphasizing emerging
research on up-and-coming topics such as social commerce, the Internet
of Things, online gaming, digital products, and mobile services, this
multi-volume encyclopedia is an essential addition to the reference
collection of both academic and corporate libraries and caters to the
research needs of graduate-level students, researchers, IT developers,
and business professionals. .
Internet Marketing: Strategy, Implementation And Practice, 3/E Dave Chaffey 2008-09
Introduction to E-business - Colin Combe 2006
Highlighting the key issues that affect businesses which have adopted
the Internet as a means of trading or improving internal processes, this
book explores the management of e-businesses and the formulation,
implementation and evaluation of e-business strategies. Case studies
include Amazon, e-Bay, Tesco.com, Yahoo and boo.com.
Digital Rights Management for E-Commerce Systems - Drossos, Lambros
2008-10-31
"This book highlights innovative technologies used for the design and
implementation of advanced e-commerce systems facilitating digital
rights management and protection"--Provided by publisher.
Digital Marketing PDF eBook - Dave Chaffey 2015-11-10
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'I have used this book in all its editions since first publication with my
undergraduate and postgraduate students. It is a core text for all the
students, because it provides the detail they require at an academic
level. Importantly it is a book for the practitioner to use too. This is why
we use it on our postgraduate practitioner programmes – where we
actually buy the book for the students as we believe it is that important.
No other text comes close and literally thousands of our graduates have
benefitted from it in their subsequent careers: written by the specialist
for the specialist.' David Edmundson-Bird Principal Lecturer in Digital
Marketing Manchester Metropolitan University Now in its sixth edition,
Digital Marketing: Strategy, Implementation and Practice provides
comprehensive, practical guidance on how companies can get the most
out of digital media and technology to meet their marketing goals. Digital
Marketing links marketing theory with practical business experience
through case studies and interviews from cutting edge companies such
as eBay and Facebook, to help students understand digital marketing in
the real world. Readers will learn best practice frameworks for
developing a digital marketing strategy, plus success factors for key
digital marketing techniques including search marketing, conversion
optimisation and digital communications using social media including
Twitter and Facebook. Dave Chaffey is a digital marketing consultant
and publisher of marketing advice site SmartInsights.com. He is a
visiting lecturer on marketing courses at Birmingham, Cranfield and
Warwick universities and the Institute of Direct Marketing. Fiona Ellis-
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Chadwick is a Senior Lecturer in Marketing at the Loughborough
University School of Business and Economics, Director of the Institute of
Research Application and Consultancy at Loughborough University,
academic marketing consultant and author.
Digital Marketing Strategy - Simon Kingsnorth 2016-05-03
The modern marketer needs to learn how to employ strategic thinking
alongside the use of digital media to deliver measurable and accountable
business success. Digital Marketing Strategy covers the essential
elements of achieving exactly this by guiding you through every step of
creating your perfect digital marketing strategy. This book analyzes the
essential techniques and platforms of digital marketing including social
media, content marketing, SEO, user experience, personalization, display
advertising and CRM, as well as the broader aspects of implementation
including planning, integration with overall company aims and
presenting to decision makers. Simon Kingsnorth brings digital
marketing strategy to life through best practice case studies,
illustrations, checklists and summaries, to give you insightful and
practical guidance. Rather than presenting a restrictive 'one size fits all'
model, this book gives you the tools to tailor-make your own strategy
according to your unique business needs and demonstrates how an
integrated and holistic approach to marketing leads to greater success.
Digital Marketing Strategy is also supported by a wealth of online
resources, including budget and strategy templates, lecture slides and a
bonus chapter.
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