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Strategic Communication,
Social Media and Democracy W. Timothy Coombs 2018-04
Today almost everyone in the
developed world spends time
online and anyone involved in
strategic communication must
think digitally. The magnitude
of change may be up for debate
but the trend is unstoppable,
dramatically reconfiguring
business models,
organisational structures and
even the practice of
democracy. Strategic
Communication, Social Media
and Democracy provides a
wholly new framework for
understanding this reality, a
reality that is transforming the
way both practitioners and
theoreticians navigate this fastmoving environment. Firmly
rooted in empirical research,
and resisting the lure of overoptimistic communication
dreams, it explores both the

potential that social media
offers for changing the
relationships between
organisations and
stakeholders, and critically
analyses what has been
achieved so far. This innovative
text will be of great interest to
researchers, educators and
advanced students in strategic
communications, public
relations, corporate
communication, new media,
social media and
communication management.
Current Trends and Issues in
Internal Communication Linjuan Rita Men 2021-10-30
This edited book delves into
important current issues and
trends in internal
communication from a
strategic communication
perspective. It presents recent
research findings, theories,
best practices, and cases in
internal communication on a
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global scale. The book
discusses emerging and
important long-standing issues
in-depth, including topics such
as employee advocacy, internal
social media, internal issue
management and crisis
communication, employee
activism, purposeful
communication, leadership
communication, internal CSR
communication, crosscultural/global internal
communications, internal
communication, and employee
well-being. Within these topics,
the chapters address the
function of internal
communications in
contemporary times, the role of
leaders, how to integrate
emerging technologies,
building an internal brand, and
measuring the effectiveness of
internal communication. This
book will be a comprehensive
source on internal
communication, especially on
its new theoretical
development related to the
emerging issues and trends,
best practices, and future
directions for research and
practice.

The Handbook of Public
Sector Communication Vilma Luoma-aho 2020-03-24
A multidisciplinary collection
on global public entity
strategic communication
Research into public sector
communication investigates the
interaction between public and
governmental entities and
citizens within their sphere of
influence. Today’s public sector
organizations are operating in
environments where people
receive their information from
multiple sources. Although
modern research demonstrates
the immense impact public
entities have on democracy and
societal welfare,
communication in this context
is often overlooked. Public
sector organizations need to
develop “communicative
intelligence” in balancing their
institutional agendas and aims
of public engagement. The
Handbook of Public Sector
Communication is the first
comprehensive volume to
explore the field. This timely,
innovative volume examines
the societal role, environment,
goals, practices, and
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development of public sector
strategic communication.
International in scope, this
handbook describes and
analyzes the contexts, policies,
issues, and questions that
shape public sector
communication. An
interdisciplinary team of
leading experts discusses
diverse subjects of rising
importance to public sector,
government, and political
communication. Topics include
social exchange relationships,
crisis communication, citizen
expectations, measuring and
evaluating media, diversity and
inclusion, and more. Providing
current research and global
perspectives, this important
resource: Addresses the
questions public sector
communicators face today
Summarizes the current state
of public sector communication
worldwide Clarifies
contemporary trends and
practices including
mediatization, citizen
engagement, and change and
expectation management
Addresses global challenges
and crises such as corruption

and bureaucratic roadblocks
Provides a framework for
measuring communication
effectiveness Requiring
minimal prior knowledge of the
field, The Handbook of Public
Sector Communication is a
valuable tool for academics,
students, and practitioners in
areas of public administration,
public management, political
communication, strategic and
organizational communication,
and related fields such as
political science, sociology,
marketing, journalism, and
globalization studies.
Ongoing Crisis Communication
- W. Timothy Coombs
2021-12-18
Ongoing Crisis
Communication: Planning,
Managing, and Responding
provides an integrated
approach to crisis
communication that spans the
entire crisis management
process and crosses various
disciplines. A truly integrative
and comprehensive text, this
book explains how crisis
management can prevent or
reduce the threats of a crisis,
providing guidelines for how
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best to act and react in an
emergency situation. The Sixth
Edition includes new coverage
of artificial intelligence and
risk management, social media,
resilience training for the
community, and draws upon
recent work from management,
public relations, organizational
psychology, marketing,
organizational communication,
and computer-mediated
communication research.
The Public Relations Handbook
- Alison Theaker 2016-05-20
The Public Relations
Handbook, Fifth Edition
provides an engaging overview
and in-depth exploration of a
dynamic and ever evolving
industry. The diverse chapters
are united by a set of student
friendly features throughout,
including clear chapter aims,
analytical discussion questions,
and key further reading.
Featuring wide ranging
contributions from key figures
in the PR profession, the new
edition presents a new chapter
on public relations and
activism, alongside discussion
of key critical themes in public
relations research and

exploratory case studies on
public relations practices in
relation to a variety of different
institutions, including The
Bank of Scotland, Queen
Margaret University, Diabetes
UK, Continental Tyres, and
Action for Children. Split into
four parts exploring key
conceptual themes of the
context of public relations,
strategic public relations,
stakeholder public relations,
and shaping the future, the
book offers coverage of
essential areas including:
public relations, politics and
the media media relations in
the social media age using new
technology effectively in public
relations public relations and
engagement in the not-forprofit sector business-tobusiness public relations the
public relations of
globalisation.
Strategic Communication,
Corporatism, and Eternal Crisis
- Phil Graham 2017-05-08
This book traces a century of
militarised communication that
began in the United States in
April, 1917, with the institution
of the Committee on Public
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Information (CPI), headed by
George Creel and tasked with
persuading a divided US public
to enter World War I. Creel
achieved an historic feat of
communication: a nationalising
mass mediation event well
before any instantaneous mass
media technologies were
available. The CPI’s techniques
and strategies have
underpinned marketing, public
relations, and public diplomacy
practices ever since. The book
argues that the CPI’s influence
extends unbroken into the
present day, as it provided the
communicative and attitudinal
bases for a new form of
political economy, a form of
corporatism, that would come
to its fullest flower in the
“globalisation” project of the
mid-1990s.
RussiaGate and Propaganda Oliver Boyd-Barrett 2019-07-04
This book furthers our
understanding of the practice
of propaganda with a specific
focus on the RussiaGate case.
RussiaGate is a discourse about
alleged Russian "meddling" in
US elections, and this book
argues that it functions as

disinformation or distraction.
The book provides a framework
for better understanding of
ongoing developments of
RussiaGate, linking these to
macroconsiderations that
rarely enter mainstream
accounts. It demonstrates the
considerable weaknesses of
many of the charges that have
been made against Russia by
US investigators, and argues
that this discourse fails to take
account of broader nontransparent persuasion
campaigns operating in the
election-information
environment that are
strengthened by social media
manipulation. RussiaGate has
obscured many of the factors
that challenge the integrity of
democratic process in the USA.
These deserve a much higher
priority than any influence that
Russia may want to exert. The
book concludes that
RussiaGate discourse needs to
be contextualized with
reference to a long-established
broader competition between
great powers for domination of
EurAsia. This pitches the
US/European Union against
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Russia/China and perhaps,
ultimately, even the USA
against Europe. This book will
be of much interest to students
of media and communication
studies, propaganda studies,
US politics, Russian politics,
and International Relations in
general.
Social Media and Public
Relations - Judy Motion
2015-11-19
Social media is having a
profound, but not yet fully
understood impact on public
relations. In the 24/7 world of
perpetually connected publics,
will public relations function as
a dark art that spins (or
tweets) self-interested
variations of the truth for
credulous audiences? Or does
the full glare of the internet
and the increasing
expectations of powerful
publics motivate it to more
honestly engage to serve the
public interest? The purpose of
this book is to examine the role
of PR by exploring the myriad
ways that social media is
reshaping its
conceptualization, strategies,
and tactics. In particular, it

explores the dichotomies of
fake and authentic, powerless
and powerful, meaningless and
meaningful. It exposes
transgressions committed by
practitioners—the paucity of
digital literacy, the lack of
understanding of the norms of
social media, naivety about
corporate identity risks, and
the overarching emphasis on
spin over authentic
engagement. But it also shows
the power that closely
networked social media users
have to insert information and
opinion into discussions and
force "false PR friends" to be
less so. This timely,
challenging, and fascinating
book will be of interest to all
students, researchers, and
practitioners in Public
Relations, Media, and
Communication Studies.
Winner of the 2016 NCA PRIDE
Award for best book
Digital Political Communication
Strategies - Berta García Orosa
2021
This book, with a foreword by
Manuel Castells, explores the
core strategies of digital
political communication. It
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reviews the fields evolution
over the past 25 years and
examines the coexistence of old
and new actors (lobbyists,
citizens, parliaments, political
parties, media outlets, digital
platforms, among others), as
well as hybrid communication
tactics. Topics covered include
frames, fake news, filter
bubbles, echo chambers,
artificial intelligence, the
significance of emotions, and
engagement with citizens. As
we find ourselves in the fourth
wave of digital communication,
and in the wake of a pandemic
which has shaken the
foundations of political
communication, an evaluation
of these topics is essential to
the reinvention of democracy.
The book is geared towards
students and researchers who
wish to delve into the latest
trends in digital
communication, political
communication actors and
journalists. It further aims to
prepare citizens to effectively
deal with messaging that blurs
the line between truth and
falsehood with increasingly
powerful strategies supported

by artificial intelligence. Berta
Garcia-Orosa is a full professor
at the University of Santiago de
Compostela, Spain, and has
studied communication and
politics for more than 20 years.
Free Expression, Globalism,
and the New Strategic
Communication - Monroe E.
Price 2015
This book exposes the anxieties
of loss of control and missed
opportunities for freedom of
expression resulting from
changes in technologies and
geopolitics.
Social Media and
Democracy - Nathaniel Persily
2020-09-03
Over the last five years,
widespread concern about the
effects of social media on
democracy has led to an
explosion in research from
different disciplines and
corners of academia. This book
is the first of its kind to take
stock of this emerging multidisciplinary field by
synthesizing what we know,
identifying what we do not
know and obstacles to future
research, and charting a
course for the future inquiry.
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Chapters by leading scholars
cover major topics – from
disinformation to hate speech
to political advertising – and
situate recent developments in
the context of key policy
questions. In addition, the book
canvasses existing reform
proposals in order to address
widely perceived threats that
social media poses to
democracy. This title is also
available as Open Access on
Cambridge Core.
Internal Crisis Communication
- Mats Heide 2019-06-06
We live in a crisis society, with
traditional media responding
on a minute-by-minute basis on
daily, seemingly inevitable,
organizational crises. Whether
crises have become more
prevalent or we're simply more
aware of them, they are now of
great concern to organizations
and crisis management and
communication is a priority.
Most organizations have a
crisis response plan; many
have dedicated crisis and
security management staff. Yet
much of the emphasis has been
on action outside of the
organization. Neglecting

communication between
managers and employees, they
risk poor, inconsistent crisis
management and the very real
possibility of crisis escalation.
Crisis management, like
charity, begins in the home.
Internal Crisis Communication
is one of the first guides to
communication inside
organizations, before, during
and after a crisis – not just on
the acute crisis phase – to
provide a complete and holistic
guide for managers that will
help them manage and contain
crises. It includes an in-depth
real-life case study, referred to
throughout, from the author's
own experience, which makes
practical application explicit
and the methodology clear.
Strengthened by rigorous
academic research and tested
in real-life crisis situations, the
methods included in this book
will be invaluable for
communication professionals,
security officers and crisis
managers, as well as valuable
reading for students and
researchers interested in crisis
and risk management.
The Routledge Handbook of
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Critical Public Relations Jacquie L'Etang 2015-08-11
Critical theory has a long
history, but a relatively recent
intersection with public
relations. This ground-breaking
collection engages with
commonalities and differences
in the traditions, whilst
encouraging plural
perspectives in the
contemporary public relations
field. Compiled by a highprofile and widely respected
team of academics and
bringing together other key
scholars from this field and
beyond, this unique
international collection marks a
major stage in the evolution of
critical public relations. It will
increasingly influence how
critical theory informs public
relations and communication.
The collection takes stock of
the emergence of critical
public relations alongside
diverse theoretical traditions,
critiques and actions,
methodologies and future
implications. This makes it an
essential reference for public
relations researchers,
educators and students around

a world that is becoming more
critical in the face of growing
inequality and environmental
challenges. The volume is also
of interest to scholars in
advertising, branding,
communication, consumer
studies, cultural studies,
marketing, media studies,
political communication and
sociology.
Democracy in the
Disinformation Age - Regina
Luttrell 2021-05-24
In this book established
researchers draw on a range of
theoretical and empirical
perspectives to examine social
media’s impact on American
politics. Chapters critically
examine activism in the digital
age, fake news, online
influence, messaging tactics,
news transparency and
authentication, consumers’
digital habits and ultimately
the societal impacts that
continue to be created by
combining social media and
politics. Through this book
readers will better understand
and approach with questions
such as: • How exactly and why
did social media become a
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powerful factor in politics? •
What responsibilities do social
networks have in the
proliferation of factually wrong
and hate-filled messages? Or
should individuals be held
accountable? • What are the
state-of-the-art of
computational techniques for
measuring and determining
social media's impact on
society? • What role does
online activism play in today’s
political arena? • What does
the potent combination of
social media and politics truly
mean for the future of
democracy? The insights and
debates found herein provide a
stronger understanding of the
core issues and steer us toward
improved curriculum and
research aimed at a better
democracy. Democracy in the
Disinformation Age: Influence
and Activism in American
Politics will appeal to both
undergraduate and
postgraduate students, as well
as academics with an interest
in areas including political
science, media studies, mass
communication, PR, and
journalism.

Social Media and Crisis
Communication - Yan Jin
2022-02-25
The second edition of this vital
text integrates theory,
research, and application to
orient readers to the latest
thinking about the role of
social media in crisis
communication. Specific crisis
arenas such as health,
corporate, nonprofit, religious,
political, and disaster are
examined in depth, along with
social media platforms and
newer technology. Social
Media and Crisis
Communication, Second
Edition provides a fresh look at
the role of visual
communication in social media
and a more global review of
social media and crisis
communication literature. With
an enhanced focus on the
ethics section, a short
communication overview piece,
and case studies for each area
of application, it is practical for
use in a variety of learning
settings. A must-read for
scholars, advanced students,
and practitioners who wish to
stay on the leading edge of
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research, this book will appeal
to those in public relations,
strategic communications,
corporate communications,
government and NGO
communications, and
emergency and disaster
response.
Strategic Sport
Communication - W. Timothy
Coombs 2021-09-16
Authors Coombs and Harker
provide step-by-step guidance
on how the strategic
communication process—an
integration of marketing
communication, public
relations, and advertising—can
be applied to sports
communication for individual
athletes, teams, and leagues.
The book is founded on the
premise that the strategic
communication process in
sport communication is
grounded in understanding the
fans and sources of revenue.
Looking at sports globally, it
offers readers the traditional
multi-step, linear approach to
strategic communication
message development along
with the transmedia narrative
transportation method, a non-

linear approach that centers on
narratives to engage target
audiences and urge them to
contribute their own material
to messaging. With case
studies and practical examples,
it also highlights additional
issues such as race and gender,
social media, ethics, and
athlete health. It is an ideal
text for undergraduate and
graduate courses in public
relations or strategic
communication and sport
communication. An online
instructor’s manual
accompanies the text, including
lecture slides; a sample
strategic sports communication
plan; a test bank; links to key
web sites that discuss sports
and sports communication
concerns; links to case studies
with class discussion prompts;
sample assignments; a sample
course syllabus; and
suggestions for further
reading.
Society and the Internet Mark Graham 2019-07-18
How is society being reshaped
by the continued diffusion and
increasing centrality of the
Internet in everyday life and
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work? Society and the Internet
provides key readings for
students, scholars, and those
interested in understanding the
interactions of the Internet and
society. This multidisciplinary
collection of theoretically and
empirically anchored chapters
addresses the big questions
about one of the most
significant technological
transformations of this century,
through a diversity of data,
methods, theories, and
approaches. Drawing from a
range of disciplinary
perspectives, Internet research
can address core questions
about equality, voice,
knowledge, participation, and
power. By learning from the
past and continuing to look
toward the future, it can
provide a better understanding
of what the ever-changing
configurations of technology
and society mean, both for the
everyday life of individuals and
for the continued development
of society at large. This second
edition presents new and
original contributions
examining the escalating
concerns around social media,

disinformation, big data, and
privacy. Following a foreword
by Manual Castells, the editors
introduce some of the key
issues in Internet Studies. The
chapters then offer the latest
research in five focused
sections: The Internet in
Everyday Life; Digital Rights
and Human Rights; Networked
Ideas, Politics, and
Governance; Networked
Businesses, Industries, and
Economics; and Technological
and Regulatory Histories and
Futures. This book will be a
valuable resource not only for
students and researchers, but
for anyone seeking a critical
examination of the economic,
social, and political factors
shaping the Internet and its
impact on society.
Challenges in Strategic
Communication and Fighting
Propaganda in Eastern Europe
- D. Sultănescu 2019-02-08
In 2019, Eastern Europe will
celebrate 30 years since the
fall of communism, but this
celebration takes place in a
context of increased
geopolitical competition in the
region. The Western
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democratic model is under
attack, not only in the
countries of Eastern and
Central Europe, but also in the
core countries of the EU, and
even in the United States. The
messages and methods of
dissemination used by antiWestern propaganda may differ
with each national context, but
the effect is the same – the
slow, but progressive erosion
of trust in democratic values
and the institutions which
embody them. This book
presents papers from the
NATO Advanced Research
Workshop “Challenges in
strategic communication and
fighting propaganda in Eastern
Europe. Solutions for a future
common project” held in
Chisinau, Moldova, on 25-27
April 2018. The workshop
brought together institutional,
academic and civic experts
from the social sciences,
journalism, computer science,
and international relations to
share insights into security and
strategic communication, as
well as research results and
expertise on the impact of
social media and technological

innovation, with the aim of
shaping a new project with a
common methodology to
monitor, collect, process and
interpret data on strategic
communication and devise
efficient tools to counteract
anti-Western propaganda. With
contributions about Romania,
Moldova, Ukraine, the Western
Balkans and the USA
highlighting challenges such as
detecting propaganda,
identifying the groups most
vulnerable to its influence and
building mechanisms to
strengthen trust, the book will
be of value to all those with an
interest in defending the
Western democratic model.
Strategic Communication Anthony Dudo 2016-07-01
The focus of this book is
Strategic Communication.
Communication can be defined
as strategic if its development
and/or dissemination is driven
by an expected outcome. These
outcomes can be attitudinal,
behavioral, persuasive or
knowledge-related; they can
lead to change or engagement,
or they can miss their mark
entirely. In looking at strategic
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communication, one is not
limited to a specific context or
discipline. Many of the scholars
in the volume are generating
research that covers strategic
communication in ways that
are meaningful across fields.
This volume collects the work
and idea of scholars who cover
the spectrum of strategic
communication from source to
message to audience to
channel to effects. Strategic
Communication offers news
perspectives across contexts
and is rooted firmly in the rich
research traditions of
persuasion and media effects.
Spanning multiple disciplines
and written to appeal to a large
audience, this book will be
found in the hands of
researchers, graduate
students, and students doing
interdisciplinary coursework.
Social Media and Civic
Engagement - Scott P.
Robertson 2018-05-24
Social media platforms are the
latest manifestation in a series
of sociotechnical innovations
designed to enhance civic
engagement, political
participation, and global

activism. While many
researchers started out as
optimists about the promise of
social media for broadening
participation and enhancing
civic engagement, recent
events have tempered that
optimism. As this book goes to
press, Facebook is fighting a
battle over the massive
disclosure of user information
during the 2016 U.S.
presidential campaign, social
analytics company Cambridge
Analytica is being revealed as a
major player in micro profiling
voters in that same election,
bots and fake news factories
are undermining democratic
discourse via social media
worldwide, and the president
of the United States is
unnerving the world as a
stream-of-consciousness
Twitter user. This book is a
foundational review of current
research on social media and
civic engagement organized in
terms of history, theory,
practice, and challenges.
History reviews how
researchers and developers
have continuously pushed the
envelope to explore technology
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enhancements for political and
social discourse. Theory
reveals that the use of globallynetworked social technologies
touches many fields including
political science, sociology,
psychology, media studies,
network science, and more.
Practice is examined through
studies of political engagement
both in democratic situations
and in confrontational
situations. Challenges are
identified in order to find ways
forward. For better or worse,
social media for civic
engagement has come of age.
Citizens, politicians, and
activists are utilizing social
media in innovative ways, while
bad actors are discovering
possibilities for spreading
dissension and undermining
trust. We are at a sobering
inflection point, and this book
is your foundation for
understanding how we got here
and where we are going.
Social Media for Strategic
Communication - Karen
Freberg 2021-06-30
Social Media for Strategic
Communication: Creative
Strategies and Research-Based

Applications Second Edition
teaches students the skills and
principles needed to use social
media in persuasive
communication campaigns.
This book combines cutting
edge research with practical,
on-the-ground instruction to
prepare students for the realworld challenges they’ll face in
the workplace. By focusing on
strategic thinking and
awareness, this book gives
students the tools they need to
adapt what they learn to new
platforms and technologies that
may emerge in the future. A
broad focus on strategic
communication – from PR,
advertising, and marketing, to
non-profit advocacy—gives
students a broad base of
knowledge that will serve them
wherever their careers may
lead. The Second Edition
features new case studies and
exercises and increased
coverage of diversity and
inclusion issues and influencer
marketing trends.
The International Encyclopedia
of Political Communication, 3
Volume Set - Gianpietro
Mazzoleni 2015-12-14
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The International Encyclopedia
of Political Communication is
the definitive single-source
reference work on the subject,
with state-of-the-art and indepth scholarly reflection on
the key issues within political
communication from leading
international experts. It is
available both online and in
print. Explores
pertinent/salient topics within
political science, sociology,
psychology, communication
and many other disciplines
Theory, empirical research and
academic as well as
professional debate are widely
covered in this truly
international and comparative
work Provides clear definitions
and explanations which are
both cross-national and crossdisciplinary by nature Offers an
unprecedented level of
authority, accuracy and
balance, with contributions
from leading international
experts in their associated
fields Part of The Wiley
Blackwell-ICA International
Encyclopedias of
Communication series,
published in conjunction with

the International
Communication Association.
Online version available at
Wiley Online Library Named
Outstanding Academic Title of
2016 by Choice Magazine, a
publication of the American
Library Association
Strategic Narratives - Alister
Miskimmon 2014-02-18
Communication is central to
how we understand
international affairs. Political
leaders, diplomats, and citizens
recognize that communication
shapes global politics. This has
only been amplified in a new
media environment
characterized by Internet
access to information, social
media, and the transformation
of who can communicate and
how. Soft power, public
diplomacy 2.0, network power
– scholars and policymakers
are concerned with
understanding what is
happening. This book is the
first to develop a systematic
framework to understand how
political actors seek to shape
order through narrative
projection in this new
environment. To explain the
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changing world order – the rise
of the BRICS, the dilemmas of
climate change, poverty and
terrorism, the intractability of
conflict – the authors explore
how actors form and project
narratives and how third
parties interpret and interact
with these narratives. The
concept of strategic narrative
draws together the most
salient of international
relations concepts, including
the links between power and
ideas; international and
domestic; and state and nonstate actors. The book is
anchored around four themes:
order, actors, uncertainty, and
contestation. Through these,
Strategic Narratives shows
both the possibilities and the
limits of communication and
power, and makes an important
contribution to theorizing and
studying empirically
contemporary international
relations. International Studies
Association: International
Communication Best Book
Award
Strategic Communication,
Social Media and
Democracy - W. Timothy

Coombs 2015-08-11
Today almost everyone in the
developed world spends time
online and anyone involved in
strategic communication must
think digitally. The magnitude
of change may be up for debate
but the trend is unstoppable,
dramatically reconfiguring
business models,
organisational structures and
even the practice of
democracy. Strategic
Communication, Social Media
and Democracy provides a
wholly new framework for
understanding this reality, a
reality that is transforming the
way both practitioners and
theoreticians navigate this fastmoving environment. Firmly
rooted in empirical research,
and resisting the lure of overoptimistic communication
dreams, it explores both the
potential that social media
offers for changing the
relationships between
organisations and
stakeholders, and critically
analyses what has been
achieved so far. This innovative
text will be of great interest to
researchers, educators and
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advanced students in strategic
communications, public
relations, corporate
communication, new media,
social media and
communication management.
Social Media Communication Bu Zhong 2021-08-31
Examines the social media
mechanism and how it is
transforming communication in
an increasingly networked
society Social Media
Communication: Trends and
Theories explores how social
media is transforming the way
people think and behave.
Providing students with an indepth understanding of the
mechanism underlying social
media, this comprehensive
textbook uses a
multidisciplinary approach to
examine social media use in a
wide range of communication
and business contexts. Each
chapter is based on original
research findings from the
author as well as recent work
in communication studies,
neuroscience, information
science, and psychology.
Divided into two parts, the text
first describes the theoretical

foundation of social media use,
discussing the impact of social
media on information
processing, social networking,
cognition, interpersonal and
group communication, the
media industry, and business
marketing. The second half of
the book focuses on researchbased strategies for effectively
using social media in
communication and business
such as the news industry,
heath care, and social
movements. Offering detailed
yet accessible coverage of how
digital media technology is
changing human
communication, this textbook:
Helps readers make the best
use of social media tools in
communication and business
practices Introduces more than
a dozen theories in the areas of
communication, psychology,
and sociology to highlight the
theoretical frameworks
researchers use in social media
studies Identifies a variety of
trends involving social media
usage, including the app
economy and patient care
Addresses the relation between
social media and important
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contemporary topics such as
cultural diversity, privacy, and
social change Presents 14
imperative social media topics,
each with the power to change
the ways you see and use social
media Social Media
Communication: Trends and
Theories is the perfect
textbook for undergraduate
and graduate courses in
communication, business,
journalism, business, and
information science and
technology. It is also an
invaluable resource for
researchers, educators,
journalists, entrepreneurs, and
professionals working in media
management, advertising,
public relations, and business
marketing.
The Handbook of
Communication
Engagement - Kim A. Johnston
2018-07-31
A comprehensive volume that
offers the most current
thinking on the practice and
theory of engagement With
contributions from an
international panel of leaders
representing diverse academic
and professional fields The

Handbook of Communication
Engagement brings together in
one volume writings on both
the theory and practice of
engagement in today’s
organizations and societies.
The expert contributors
explore the philosophical,
theoretical, and applied
concepts of communication
engagement as it pertains to
building interaction and
connections in a globalized,
networked society. The
Handbook of Communication
Engagement is comprehensive
in scope with case studies of
engagement from various
disciplines including public
relations, marketing,
advertising, employee
relations, education, public
diplomacy, and politics. The
authors advance the current
thinking in engagement theory,
strategy, and practice and
provide a review of
foundational and emerging
research in engagement topics.
The Handbook of
Communication Engagement is
an important text that:
Provides an overview of the
foundations and philosophies of
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engagement Identifies the
contexts of engagement
relating to specific areas across
government and corporations,
including CSR, consumer,
activism, diplomacy, digital,
and social impact Includes
examples of contemporary
engagement practice Presents
applications of engagement
and technology Offers insights
on the future directions of
engagement The Handbook of
Communication Engagement
offers an essential reference
for advanced undergraduate,
graduate students,
practitioners and scholars from
communication, media,
advertising, public relations,
public policy, and public
diplomacy areas. The volume
contains a compendium of the
writings on the most recent
advances on the theory and
practice of engagement.
Winner of the 2018 PRIDE
Award for Innovation,
Development, and Educational
Achievement from the Public
Relations Division of the
National Communication
Association.
Media and Democracy.

Participation and
Depoliticization - Lukas Habib
2014-01-13
Seminar paper from the year
2013 in the subject
Communications - Media and
Politics, Politic
Communications, grade: 1,0,
University of Frankfurt (Main),
language: English, abstract:
Without any doubt, the
procedures of political work
and public exercise of influence
had been changed by the rise
of the new media. Thus, it is
worth to figure out, in which
way this happened a few
decades ago, in times where
most public debates were held
via television or newspapers. In
comparison to this, there will
be an analysis of the new
media and its impact on
democracy and in which ways
it confirms the presence of an
audience and paparazzi
democracy, in this case
primarily in Germany. To set
limits, this analysis will
concentrate on the aspect of a
rising participation in
accordance with a rising
depoliticization, which might
be seen as a result of the
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already mentioned
transformation.
Digital Democracy, Social
Media and Disinformation Petros Iosifidis 2020-12-31
Digital Democracy, Social
Media and Disinformation
discusses some of the political,
regulatory and technological
issues which arise from the
increased power of internet
intermediaries (such as
Facebook, Twitter and
YouTube) and the impact of the
spread of digital
disinformation, especially in
the midst of a health pandemic.
The volume provides a detailed
account of the main areas
surrounding digital democracy,
disinformation and fake news,
freedom of expression and
post-truth politics. It addresses
the major theoretical and
regulatory concepts of digital
democracy and the ‘network
society’ before offering
potential socio-political and
technological solutions to the
fight against disinformation
and fake news. These solutions
include self-regulation,
rebuttals and myth-busting,
news literacy, policy

recommendations, awareness
and communication strategies
and the potential of recent
technologies such as the
blockchain and public interest
algorithms to counter
disinformation. After
addressing what has currently
been done to combat
disinformation and fake news,
the volume argues that digital
disinformation needs to be
identified as a multifaceted
problem, one that requires
multiple approaches to resolve.
Governments, regulators, think
tanks, the academy and
technology providers need to
take more steps to better shape
the next internet with as little
digital disinformation as
possible by means of a regional
analysis. In this context, two
cases concerning Russia and
Ukraine are presented
regarding disinformation and
the ways it was handled.
Written in a clear and direct
style, this volume will appeal to
students and researchers
within the social sciences,
computer science, law and
business studies, as well as
policy makers engaged in

strategic-communication-social-media-and-democracy-the-challenge-of-the-digital-naturals-routledge-new-directions-in-public-relations-communication-research

22/32

Downloaded from
chat.fabricatorz.org on by
guest

combating what constitutes
one of the most pressing issues
of the digital age.
Strategic Internal
Communication - Susanne
Dahlman 2020-10-27
What is internal
communication? What role
does it play in contemporary
organizations? What are the
consequences of
malfunctioning internal
communication? There are
many aspects of internal
communication – work related,
social, formal, informal,
vertical, horizontal, between
coworkers, between coworkers
and managers, communication
before and under
organizational changes,
internal crisis communications
and so forth. We think of
different forms of
communication channels such
as intranet, staff magazines,
electronic billboards and
internal television. This book
interconnects these different
parts and emphasizes the
strategic value and importance
of internal communication. We
understand internal
communication as an unused

capital with a large potential
for organizational success.
Further, we understand
internal communication as a
basic prerequisite of
organizations that is performed
by all members of an
organization – managers,
coworkers and communication
professionals. Traditionally,
there has been too much
emphasis on the work and
function of communication
professionals when internal
communication is discussed,
but most of the communication
value is actually produced by
managers and coworkers.
However, communication
professionals are the
communication experts in
organizations that strategically
facilitate the organization. This
book is based on a cooperation
between Susanne Dahlman,
senior communication
consultant, and Mats Heide,
Professor in Strategic
Communication at Lund
University. Hence, this book
has a unique approach that
covers both practical and
academic aspects of internal
communication. This book is a
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response to the demand for a
book that covers the strategic
aspects of internal
communication in practice, and
as such is ideal reading for
both practitioners and
advanced students.
Strategic Communication Jesper Falkheimer 2022-08-16
This textbook provides an
overview of the core concepts,
theories and methods in
strategic communication, using
examples from research and
experiences from practice.
Strategic Communication
begins by explaining the
fundamental concepts related
to communication,
organizations and strategy, and
then explores the
communication processes
within leadership, reputation,
crisis and change. The authors
work to present a framework
for the future, underpinned by
the concept of Communicative
Organizations. The content of
this 2nd edition has been fully
updated to incorporate the
latest research and practice
examples, including a new
chapter on ‘The Future of
Strategic Communication’. The

new edition also features
enhanced pedagogical features
to aid learning, such as key
takeaways, and new
international case studies and
examples throughout. After
reading the book the student or
reader will be able to define
and reflect upon strategic
communication as an academic
field and professional practice,
describe relevant theories and
apply these to communication
problems. It is primarily aimed
towards Undergraduate
students studying Strategic
Communication, Corporate
Communications, Public
Relations and Marketing, as
well as reflective practitioners
looking to gain a more
thorough and applied
introduction to the field.
Public Relations and Social
Theory - Øyvind Ihlen
2018-04-17
Public Relations and Social
Theory: Key Figures, Concepts
and Developments broadens
the theoretical scope of public
relations studies by applying
the work of a group of
prominent social theorists to
make sense of the practice. The
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volume focuses on the work of
key social theorists, including
Max Weber, Karl Marx, John
Dewey, Jürgen Habermas,
Niklas Luhmann, Michel
Foucault, Ulrich Beck, Pierre
Bourdieu, Anthony Giddens,
Robert Putnam, Erving
Goffman, Peter L. Berger,
Gayatri Chakravorty Spivak,
Bruno Latour, Dorothy Smith,
Zygmunt Bauman, Harrison
White, John W. Meyer, Luc
Boltanski and Chantal Mouffe.
Each chapter is devoted to an
individual theorist, providing
an overview of that theorist’s
key concepts and
contributions, and exploring
how these can be applied to
public relations as a practice.
Each chapter also includes a
box giving a short and concise
presentation of the theorist,
along with recommendation of
key works and secondary
literature.
The Handbook of Crisis
Communication - W. Timothy
Coombs 2022-10-26
The revised and updated new
edition of the comprehensive
guide to crisis communication
research and practice The

Handbook of Crisis
Communication provides
students, researchers, and
practitioners with a timely and
authoritative overview of the
dynamic field. Contributions by
an international team of 50
leading scholars and
practitioners demonstrate
various methodological
approaches, examine how
crisis communication is applied
in a range of specific contexts,
discuss the role of culture and
technology in crisis
communication, and present
original research of relevance
to the development and
evaluation of crisis
communication theory. Now in
its second edition, the
Handbook covers the latest
advances in global crisis
communication technology,
current trends in research and
practice, social media in crisis
communication, and more.
Each of the 38 chapters
incorporate new material
offering fresh insights into
existing areas of crisis
communication and explore
new and emerging lines of
research. A wealth of new case
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studies, practical scenarios,
and in-depth analyses of recent
crises are integrated
throughout. Examines
traditional applications, recent
advances, and emerging areas
in crisis communication
Discusses communication
approaches for organizational
crises, disasters, political
crises, and public health crises
Provides up-to-date coverage of
the latest terminology,
methods, and research trends
in the field Highlights how
crisis communication theory
and research can inform realworld practice Features
detailed analyses of crisis
communication in major events
such as terrorist attacks,
natural disasters, industrial
accidents, and global
pandemics The Handbook of
Crisis Communication, Second
Edition is an excellent textbook
for advanced students in public
relations and strategic
communication programs, and
a valuable reference for
researchers and practitioners
in fields such as crisis
communication, public
relations, and corporate

communication.
Computer-Mediated
Communication for Business Stephanie Kelly 2019-08-22
This collection is a guide to
greater communication
efficiency in both clarity and
time-management for any
professional or aspiring
professional. It guides the
reader through the ways in
which communicating through
technology rather than face-toface can alter their perceptions
of others and the perceptions
others make of them. Each
chapter concisely summarizes
existing studies from the fields
of communication, psychology,
philosophy, and engineering to
lead the audience to very
practical guidelines to make
their professional
communication world easier
and more efficient. The book is
divided into three sections. The
first focuses on the more
abstract components of
communication, such as
creating connections and
navigating humor. The second
part deals with more applied
knowledge, offering guides to
specific and common
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technologies used for
communication such as email
and video conferencing. The
final section focuses on
training for both trainers and
trainees. The volume gathers
together contributions by 29
scholars, all of whom offer
their own unique expertise and
guidance to the audience.
From the Personalization of
Politics to the Interactive
Policy on Social Media. the
Change of the Communication
Paradigm - Julian Torres Roa
2016-12-29
Essay from the year 2016 in
the subject Communications Public Relations, Advertising,
Marketing, Social Media,
grade: 10, Universitat
Autònoma de Barcelona
(Universitat Autònoma de
Barcelona), course: Master in
Political Science, language:
English, abstract: "Democracy
depends on deliberation, slowfooted interaction, and timeconsuming...forms of
multilateral conversation....
Computers are as fast as light,
literally. Democracy is slow as
prudent judgement" - Barbero
(1997) The personalization of

politics demonstrates the
change of the communication
paradigm that the world has
suffered in recent years due to
technological development.
Beyond the tools,
understanding the new
dynamics within which is
"vibrating" the hyperconnected society that bases
its online interactions on the
use of Social Media is
essential. However, as part of
my central arguments, the
study of political
communication makes a
mistake in addressing issues
such as the personalization of
politics focusing on the study of
the tool above the dynamics
generated through this. In
turn, I think that the
characteristics of social media
and the high degree of
interaction and exchange of
ideas can be better exploited
for the common good rather
than for the development of
strategies for brand positioning
(including political figures),
that is, to take advantage of
them from the perspective of
social communication and not
from marketing. In this way
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this paper is divided into three
parts: the approach to the
concept of communication from
the theory and its evolution
into Social Media, the analysis
of changes in the
communicative dynamics
behind the rise of Social Media
in relation with politics based
on the literature used in the
sessions and finally, a
conceptual proposal to
approach the issue from
another perspective.
Media, Communication and
the Struggle for Democratic
Change - Katrin Voltmer
2019-08-28
This book investigates the role
of media and communication in
processes of democratization in
different political and cultural
contexts. Struggles for
democratic change are periods
of intense contest over the
transformation of citizenship
and the reconfiguration of
political power. These
democratization conflicts are
played out within an
increasingly complex media
ecology where traditional
modes of communication
merge with new digital

networks, thus bringing about
multiple platforms for
journalists and political actors
to promote and contest
competing definitions of
reality. The volume draws on
extensive case study research
in South Africa, Kenya, Egypt
and Serbia to highlight the
ambivalent role of the media as
force for democratic change,
citizen empowerment, and
accountability, as well as driver
of polarization, radicalization
and manipulation.
Global Media and Strategic
Narratives of Contested
Democracy - Robert S. Hinck
2019-06-13
In order to better understand
how the world viewed the US
2016 presidential election, the
issues that mattered around
the world, and how nations
made sense of how their media
systems constructed
presentations of the
presidential election, Robert S.
Hinck, Skye C. Cooley, and
Randolph Kluver examine
global news narratives during
the campaign and immediately
afterwards. Analyzing 1,578
news stories from 62 sources
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within three regional media
ecologies in China, Russia, and
the Middle East, Hinck, Cooley,
and Kluver demonstrate how
the US election was
incorporated into narrative
constructions of the global
order. They establish that the
narratives told about the US
election through national and
regional media provide insights
into how foreign nations
construct US democracy, and
reflect local understandings
regarding the issues, and
impacts, of US policy towards
those nations. Avoiding jargonladen prose, Global Media and
Strategic Narratives of
Contested Democracy is as
accessible as it is wide-ranging.
Its empirical detail will expand
readers’ understanding of soft
power as narrative
articulations of foreign nation’s
policies, values, and beliefs
within localized media systems.
Communication/media studies
students, as well as political
scientists whose studies
includes media and global
politics, will welcome its
publication.
Public Relations and

Participatory Culture - Amber
Hutchins 2016-03-10
While public relations
practitioners have long focused
on the relationship between
organizations and their
stakeholders, there has never
been a time when that
relationship was so dominated
by public participation. The
new model of multiple
messages originating from
multiple publics at varying
levels of engagement is widely
acknowledged, but not widely
explored in scholarly texts. The
established model of one-way
communication and message
control no longer exists. Social
media and an increasingly
participatory culture means
that fans are taking a more
active role in the production
and co-creation of messages,
communication, and meaning.
These fans have significant
power in the relationship
dynamic between the message,
the communicator, and the
larger audience, yet they have
not been defined using current
theory and discourse. Our
existing conceptions fail to
identify these active and
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engaged publics, let alone
understand virtual
communities who are highly
motivated to communicate with
organizations and brands. This
innovative and original
research collection attempts to
address this deficit by
exploring these interactive,
engaged publics, and open up
the complexities of establishing
and maintaining relationships
in fan-created communities.
The Handbook of Strategic
Communication - Carl H. Botan
2021-04-08
Presents cocreational
perspectives on current
international practices and
theories relevant to strategic
communication The Handbook
of Strategic Communication
brings together work from
leading scholars and
practitioners in the field to
explore the many practical,
national and cultural
differences in modern
approaches to strategic
communication. Designed to
provide a coherent
understanding of strategic
communication across various
subfields, this authoritative

volume familiarizes
practitioners, researchers, and
advanced students with an
inclusive range of international
practices, current theories, and
contemporary debates and
issues in this dynamic,
multidisciplinary field. This
Handbook covers an expansive
range of strategic
communication models,
theories, and applications,
comprising two dozen in-depth
chapters written by
international scholars and
practitioners. In-depth essays
discuss the three core areas of
strategic
communication—public
relations, marketing
communication, and health
communication—and their
many subfields, such as
political communication, issues
management, crisis and risk
communication, environmental
and science communication,
public diplomacy, disaster
management, strategic
communication for social
movements and religious
communities, and many others.
This timely volume: Challenges
common assumptions about the
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narrowness of strategic
communication Highlights
ongoing efforts to unify the
understanding and practice of
strategic communication
across a range of subfields
Discusses models and theories
applied to diverse areas such
as conflict resolution, research
and evaluation, tobacco
control, climate change, and
counter terrorism strategic
communication Examines
current research and models of
strategic communication, such
as the application of the
CAUSE Model to climate
change communication
Explores strategic
communication approaches in
various international contexts,
including patient-oriented
healthcare in Russia, road and
tunnel safety in Norway, public
sector communication in
Turkey, and ethical conflict
resolution in Guatemala The
Handbook of Strategic
Communication is an
indispensable resource for
practitioners, researchers,
scholars, and students involved
in any aspect of strategic
communication across its many

subfields.
Social Media and Strategic
Communications - Hana S.
Noor Al-Deen 2013-05-20
Social Media and Strategic
Communications provides truly
comprehensive and original
scholarly research that exhibits
the strategic implementation of
social media in both
advertising and public
relations.
The Routledge Handbook of
Strategic Communication Derina Holtzhausen
2014-11-20
The Routledge Handbook of
Strategic Communication
provides a comprehensive
review of research in the
strategic communication
domain and offers educators
and graduate-level students a
compilation of approaches to
and studies of varying aspects
of the field. The volume
provides insights into ongoing
discussions that build an
emerging body of knowledge.
Focusing on the
metatheoretical, philosophical,
and applied aspects of
strategic communication, the
parts of the volume cover: •
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Conceptual foundations, •
Institutional and organizational
dimensions, • Implementing
strategic communication, and •
Domains of practice An
international set of authors
contributes to this volume,
illustrating the broad arena in

which this work is taking place.
A timely volume surveying the
current state of scholarship,
this Handbook is essential
reading for scholars in
strategic communication at all
levels of experience.
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