Descargar Libro De Marketing Internacional
Cateora 14ava
Yeah, reviewing a ebook Descargar Libro De Marketing Internacional Cateora 14ava could be
credited with your near connections listings. This is just one of the solutions for you to be successful.
As understood, ability does not suggest that you have wonderful points.
Comprehending as without difficulty as bargain even more than additional will find the money for
each success. next-door to, the declaration as well as keenness of this Descargar Libro De Marketing
Internacional Cateora 14ava can be taken as capably as picked to act.

MARKETING MANAGEMENT - J. Paul Peter
2008-10-03
Marketing Management, 9/e, by Peter and
Donnelly, is praised in the market for its
organization, format, clarity, brevity and
flexibility. The goal of this text is to enhance
students’ knowledge of marketing management
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and to advance their skills in utilizing this
knowledge to develop and maintain successful
marketing strategies. The six stage learning
approach is the focus of the seven unique
sections of the book. Each section has as its
objective either knowledge enhancement or skill
development, or both. The framework and
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structure of the book is integrated throughout
the sections of the new edition. The basic
structure of the text continues to evolve and
expand with numerous updates and revisions
throughout.
Global Strategy - Mike W. Peng 2008-09-01
The limited number of global or international
strategy textbooks almost exclusively focuses on
how to manage larger, multinational enterprises
(MNEs), which primarily come from and
compete in developed economies. While MNEs
are important, such a focus ignores the fact (1)
that many smaller, entrepreneurial firms have
also aggressively internationalized recently and
(2) that MNEs often have to compete in
emerging economies, which increasingly nurture
strong local competitors. Most ?mainstream?
strategic management textbooks, while seeming
to address the hot theme of globalization,
contain only one chapter on ?international
strategy.? Finally, most international business
textbooks do have a section (containing several
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chapters) on international strategy. However,
they always carry a wider coverage of major
business functions such as marketing,
operations, finance, and accounting, making
them unwieldy. GLOBAL STRATEGY is written to
offer a number of new perspectives. These
include (1) a broadened definition of ?global
strategy, ? (2) a comprehensive and innovative
coverage, (3) an in-depth and consistent
explanation of cutting-edge research, and (4) an
interesting and accessible way to engage
students. In this book, ?global strategy? is
defined not as MNE strategy only, but as
?strategy around the globe.? Most global
strategy and international business textbooks
take the perspective of the foreign entrant,
typically the MNE, often dealing with issues
such as how to enter foreign markets. Important
as these issues are, they only cover one side of
international business, namely, the foreign side.
The other side, naturally, is how domestic firms
compete against each other and against
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foreignentrants. Failing to understand the ?other
side, ? at best, captures only one side of the
coin.
Guide to Nursing Management and
Leadership - Ann Marriner-Tomey 2009
Now revised and updated to include the latest
strategies for improving nursing leadership and
management skills, this popular text offers indepth coverage and practical management
strategies for such workplace issues as
delegation, diversity, stress management, and
quality improvement.
Marketing - Philip R. Cateora 1987
Doing Business with the New Japan - James D.
Hodgson 2008
The Japanese negotiation style : characteristics
of a distinct approach.
Brand Identity Breakthrough - Gregory Diehl
2017-03-04
Does your business have a story to tell? It
should! From the moment you first opened your
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doors, you began crafting it. With every new
product you release, you carve out an even more
unique niche in your industry. This all builds up
to one thing--brand identity. Does yours stand
out from the crowd? With a decade of experience
studying businesses across the world, Diehl has
unlocked the key to creating innovative brand
identities and distinct business stories. In Brand
Identity Breakthrough, you and your small
business will learn how to develop a strong
brand identity by combining your personality
and values with the functionality of your
products, becoming an irreplaceable brand and
company. Whether you lead a growing company,
or are just starting out, Brand Identity
Breakthrough will give you a smarter way to
think about product development flow, branding,
brand mapping strategy, and business model
generation. With proven, and well-organized
logic, it will set you on the path to selling more-and at higher prices--giving the customers
exactly what they want and sending your profits
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through the roof. In Brand Identity
Breakthrough, you will learn... -How to
incorporate a unique selling proposition into
your branding -The best methods for selling
products to customers as a small business -How
to use business storytelling to sell products in
both physical and online marketplaces Table of
Contents Section I: Why Identity Matters
Chapter 1: Can You Tell a Good Story? (The
Importance of Business Storytelling) Chapter 2:
When Good Ideas Fail Chapter 3: Why
Entrepreneurs Fail to See Their Own Value
Chapter 4: Why Others Fail to See Your Value
Section II: Creating Your Brand Identity Chapter
5: Uncovering Your Core Values Chapter 6:
Developing a Unique Selling Proposition Chapter
7: Crafting Your Personality Profile Chapter 8:
Knowing Your Target Audience Section III:
Telling Your Story to the World Chapter 9: How
to Sell Who You Are (Your Brand Identity as a
Sales Pitch) Chapter 10: How to Speak with
Clarity, Authority, & Authenticity Chapter 11:
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How to Display Your Character Through Writing
Chapter 12: How to Educate Your Audience
About Your Brand Identity Section IV: Brand
Identity Case Studies Case Study #1:
Rebranding a Whole Industry's Adversarial
Image Case Study #2: Pre-Seeding a Two-Sided
Marketplace for Launch Case Study #3: Turning
a Charitable Project into a Profitable Movement
Case Study #4: Skyrocketing a Personal Brand
through Narrative Focus Case Study #5:
Embracing Personality in a Technical Niche
Section V: Resources for Prospective
Entrepreneurs Appendix 1: Entrepreneurial
Terms Defined Appendix 2: 50 Useful Starting
Questions for New Entrepreneurs Appendix 3:
Making Money Online
The History of Marketing Thought - Robert
Bartels 1988
Balance of Payments Manual - International
Monetary Fund 2005-11-16
The fifth edition of Balance of Payments Manual,
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issued in 1993, presents revised and updated
standards for concepts, definitions,
classifications, and conventions for compilation
of balance of payments and international
investment position statistics that reflect the
widespread changes that have taken place in
international transactions since the fouth edition
was published in 1977. As the international
standard, the Manual serves as a guide for IMF
member countries that regularly report balance
of payments data to the IMF. The Manual
contains significantly expanded and restructured
coverage of financial flows and stocks and
international transactions in services.
Harmonization with the System of National
Accounts and other IMF statistical systems is
also greatly increased. See also companion
volumes, the Balance of Payments Compilation
Guide and the Balance of Payments Textbook.
Marketing Fashion - Harriet Posner 2011-04-28
Marketing and fashion branding inform many of
the strategic and creative decisions involved in
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fashion design and product development.
Marketing is a vital component of the industry
supply chain and an understanding of its
importance and role is essential for those
planning a career in fashion. Marketing Fashion
is a practical guide to the fundamental principles
of marketing and branding, from catwalk to
price calculation, developing brand identity to
creating a customer profile. The book explains
key theoretical concepts, and illustrates how
they are applied within the global fashion and
retail industry, from the heights of haute couture
to the multiples of the mass market. Using
examples and case studies drawn from a broad
range of fashion, textile and retail businesses,
students are led through the marketing process
from initial consumer and market research to
the creation of exciting marketing and branding
campaigns. The book is designed to appeal to
students at degree or foundation level as well as
those contemplating a career within the fashion
industry.
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Consumer Behaviour - Leon G. Schiffman 2001
This edition takes into account the research from
Australia available through bodies such as
ANZMAC and Australasian Marketing Journal. It
provides an explanation of what consumer
behaviour variables are and the types and
importance of each.
Hearing the Voice of the Market - Vincent P.
Barabba 1991
Hearing the Voice of the Market provides a
detailed plan that enables managers throughout
the organization to make more frequent & better
use of market information. The book shows
managers how to develop the two capabilities
that distinguish the successful, market-oriented
firm--competent curiosity, & competent
knowledge use. The two are closely linked:
inadequate information cannot be used well, &
sound information is wasted if it is utilized
poorly. Includes experiences & insights of the
many managers & researchers cited in the text.
Readers will learn how to create an environment
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in which managers are inquisitive about their
markets, are able to satisfy their curiosity with
real market information, & can make knowledgebased decisions that lead to success. This book
provides guidance on how managers may make
better use of market information. It argues that
market research on its own is not enough, and
that an intelligent system of interpreting and
using market research information is required.
市场营销学基础 - William D. Perreault 2002
本书以4P为基本构架,战略规划为核心,遵循战略规划到具体计划执行的逻辑思路,既涵盖了
市场营销学的主要内容,又吸取了营销领域的最新研究成果,还提供了丰富的与各章内容能紧密
结合的案例。
Marketing Is Everything - Regis McKenna
1991-01-01
Global Intellectual Property Rights - P.
Drahos 2002-10-31
Intellectual property rights such as patents can
reduce access to knowledge in genetics, health,
agriculture, education and information
technology, particularly for people in developing
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countries. Global Intellectual Property Rights
shows how the new global rules of intellectual
property have been the product of the strategic
behaviour of multinationals, rather than
democratic dialogue. The final section of the
book suggests strategies aimed at developing
more flexible standard for poor countries, and
for keeping knowledge in the intellectual
commons.
Elementos de Microeconomía - José Rosales
Obando 2000
Market-based Management - Roger J. Best 2005
For MBA level Marketing Management and/or
Marketing Strategy courses, or a capstone
undergraduate marketing course. Strategic,
applied, and performance-oriented. While most
textbooks in this area stress concepts and
theory, Market-Based Management, 4e,
incorporates a more strategic and applied
approach. External performance metrics of a
business are emphasized and actual
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measurement tools are provided. Its streamlined
organization makes it ideal for courses in which
outside cases and readings will be assigned.
Mastering Global Markets - Michael R. Czinkota
2004
This book is designed for business professionals
that are either thinking about taking their
business global or want to improve their global
strategy. Beginning first with an overview of the
global business environment, it covers all
aspects of entering global markets from
strategic planning to tactical implementation.
Pop Internationalism - Paul R. Krugman 1996
"Pop internationalists"--people who speak
impressively about international trade while
ignoring basic economics and misusing
economic figures--are the target of this
collection of Krugman's recent essays. In the
clear, entertaining style that brought him
acclaim for The Age of Diminished Expectations,
Krugman explains what real economic analysis
is. 6 illustrations. Copyright © Libri GmbH. All
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rights reserved.
Management - Don Hellriegel 2001-05
The study guide is designed to accompany
Management, 9e reinforcing key concepts and
theories. For each chapter of the text it provides
additional exercises, activities, and outlines,
helping learners identify and capture the key
ideas. Study guides are perfect to prepare for a
lecture, reinforce chapter material, or review for
an upcoming exam.
Global Marketing Strategies (6Th Ed.) - JeanPierre Jeannet 2005-06-04
This book is a revised & complete text which is
updated with key concepts and examples with
reference to numerous academic and trade
sources. It highlights the issues facing current
managers such as the events of 9/11 and
continued opposition to unlimited globalization.
The book also reflects the changing role of
global marketing organizations. Current sources
from traditional U.S. publications--such as 'The
Wall Street Journal', 'Marketing News', and
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'Business Week' - are complemented by
references to international publications,
including 'Business Europe', 'Far Eastern
Economic Review', 'Nikkei Weekly' and 'The
Asian Business Journal'. I. Understanding the
Global Marketing Environment II. Analyzing
Global Marketing Opportunities III. Analyzing
Global Marketing Opportunities IV. Designing
Global Marketing Programs V. Managing the
Global Marketing Effort
China Now - N. Mark Lam 2007
Publisher description
Fundamentals of Marketing - Miguel
Santesmases Mestre 2011
This is the English edition of the first marketing
book in Spanish to be adapted to the European
Space for Higher Education, which has been
written with the new requirements of the recent
official degrees in mind. In addition to its
theoretical presentation illustrated with many
examples, each chapter starts with a business
situation, and closes with a case study with
8/16

Downloaded from chat.fabricatorz.org
on by guest

practice topics, key terms and review questions,
along with related Internet links and specific
bibliography. In addition, teachers and students
are provided with complementary on-line
material on the book’s website:
www.miguelsantesmases.com/fm.htm This
textbook presents the fundamentals of
marketing, the market, the consumer’s
environment and behaviour, the marketing
research, and the information systems. It later
goes deeper into the marketing tools (product
and services management, pricing,
communication, sales, distribution and, lastly,
the marketing plan), all supported by examples
and case studies. Chapters dealing with
relationship marketing, customer relations
management, new communication technologies
and emerging marketing techniques have also
been included. Fundamentals of Marketing
offers a modern approach, adapted to the new
teaching methodologies which will make both
the teaching and learning of the principles of
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marketing much easier.
Marketing Research - 1970
Buyer Behavior in Marketing Strategy - John
A. Howard 1994
This text outlines The Consumer Decision Model
as a framework for applying consumer buying
theory into marketing practice. It also shows
how marketing strategies and plans can be
based upon both qualitative and quantitative
analysis - and yet still not require background in
formal statistics.
Marketing Insights from A to Z - Philip Kotler
2011-01-06
The most renowned figure in the world of
marketing offers the new rules to the game for
marketing professionals and business leaders
alike In Marketing Insights from A to Z, Philip
Kotler, one of the undisputed fathers of modern
marketing, redefines marketing's fundamental
concepts from A to Z, highlighting how business
has changed and how marketing must change
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with it. He predicts that over the next decade
marketing techniques will require a complete
overhaul. Furthermore, the future of marketing
is in company-wide marketing initiatives, not in
a reliance on a single marketing department.
This concise, stimulating book relays
fundamental ideas fast for busy executives and
marketing professionals. Marketing Insights
from A to Z presents the enlightened and wellinformed musings of a true master of the art of
marketing based on his distinguished forty-year
career in the business. Other topics include
branding, experiential advertising, customer
relationship management, leadership, marketing
ethics, positioning, recession marketing,
technology, overall strategy, and much more.
Philip Kotler (Chicago, IL) is the father of
modern marketing and the S. C. Johnson and
Son Distinguished Professor of International
Marketing at Northwestern University's Kellogg
Graduate School of Management, one of the
definitive marketing programs in the world.
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Kotler is the author of twenty books and a
consultant to nonprofit organizations and
leading corporations such as IBM, General
Electric, Bank of America, and AT&T.
Global Negotiation - William Hernández
Requejo 2014-12-02
Each year American executives make nearly
eight million trips overseas for international
business. In the process, they leave billions of
dollars on the negotiation table. Global
Negotiation provides critical tools to help
businesspeople save money (and face) when
negotiating across cultural divides. Drawing on
their more than 50 combined years of
experience, as well as extensive field research
with over 2000 business people in 21 different
cultures, John L. Graham and William Hernández
Requejo have discovered how to create longlasting commercial relationships around the
world. The authors provide a rare combination of
practical insight and illuminating anecdotes, and
offer examples from well-known companies such
10/16

Downloaded from chat.fabricatorz.org
on by guest

as Toyota, Ford, Intel, AT&T, Rockwell, Boeing,
and Wal-Mart.
Adcaij - Juan M. Corchado 2017-06-30
The Advances in Distributed Computing and
Artificial Intelligence Journal (ISSN: 2255-2863)
is an open access journal that publishes articles
which contribute new results associated with
distributed computing and artificial intelligence,
and their application in different areas, such as
the Internet, electronic commerce, mobile
communications, wireless devices, distributed
computing and so on. These technologies are
changing constantly as a result of the large
research and technical effort being undertaken
in both universities and businesses. Authors are
solicited to contribute to the journal by
submitting articles that illustrate research
results, projects, surveying works and industrial
experiences that describe significant advances in
the areas of computing. Adcaij focuses attention
in the exchange of ideas between scientists and
technicians. Both, academic and business areas,
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are essential to facilitate the development of
systems that meet the demands of today's
society. The journal is supported by the research
group and start-up value BISITE. The journal
commenced publication in 2012; has quarterly
periodicity and has published 133 articles with
peer review. All the articles are written in
scientific English language. It has indexed in
DOAJ, ProQuest, Scholar, WorldCat, Dialnet,
Sherpa ROMEO, Dulcinea, UlrichWeb,
torrossastore, BASE y Academic Journals
Database.
International Business - John D. Daniels 2019
International Marketing Strategy - Frank
Bradley 2005
This book is structured around a comprehensive
five stage managerial model of international
marketing decision making at all stages of the
enterprise life cycle. It is based on the most
recent research.
International Marketing - Jennifer Park
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2015-11-09
Marketing Management - Michael R. Czinkota
2001
A marketing management course shouldn't be
treated like a principles class. And, an upperlevel text doesn't need to be written like an
encyclopedia. That's why Marketing
Management, 2e by Michael Czinkota and
Masaaki Kotabe takes a direct, "no bull"
approach, bringing concepts to life without dry
explanations and unnecessary "extra"
information. Theoretical and practical
considerations are balanced throughout.
Coverage of critical and contemporary
marketing topics includes integration of ecommerce and a unique chapter on estimating
marketing demand.
Globality - Hal Sirkin 2008-06-11
Globalization is about Americans outsourcing
product development and services to other
countries. Globality is the next step, where
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rapidly developing economies from around the
world are now competing with us head to head.
The authors present a strong case that the
economic climate in which we have lived is going
to change in unprecedented ways. "...their
insights into the competitive battle in emerging
markets are so keen." -William J. Holstein of The
New York Times "Many American chief
executives, it turns out, are aiming at emerging
markets...And they will find many insights into
prevailing in those battles in this book." -William
J. Holstein of The New York Times "...for any
corporate strategist pondering the challenges
and opportunities of globalization, this book is
an indispensable guide." -John Cummings of
Business Finance "While the global economy has
been a hot topic for at least two decades, it is in
constant need of updating ...GLOBALITY...does
the job nicely." - BNET "[This] vividly detailed
tome describes the latest shift in globalization
from a one-way street of Western domination to
an increasingly competitive global playing field,
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where businesses from once-discounted nations
are solidifying their standing." - CIO Insight
"Whatever the next New World Order turns out
to be, the advice in GLOBALITY will come in
useful, for multinationals and individual workers
alike." -Business Pundit "A smart discourse on
how local companies in developing economies,
such as China, India and Brazil, are bucking
tradition and going for broke on their own
terms..." -BNET "This book is a must-read for
leaders of companies in the developed world
who want to get into the globality act and stay in
it." - Cecil Johnson, McClatchy-Tribune News
"Get ready for a new wave of challengers,
'bursting their way onto the big stage.' So say
the three authors of this smart analysis about
the latest developments in global competition" Andrea Sachs of TIME
Sales Technique & Management - Geoffrey
Lancaster 1985
Global Marketing - Svend Hollensen 2016-07-08
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"All good marketing is local. Global companies
know this and are going "glocal."There is also a
trend towards the Internet of Everything, which
revolutionizes the whole marketing
discipline.Svend Hollensenhas captured all the
latest trends very well with the new cases inhis
seventh edition of Global Marketing." Philip
Kotler, S. C. Johnson & Son Distinguished
Professor of International Marketing, Kellogg
School of Management, Northwestern University
In this era of increased globalisation, if there s
one textbook that today s students and tomorrow
s marketers need to read, it s Svend Hollensen s
world renowned text. For over fifteen years
"Global Marketing" has been the definitive, truly
international guide to marketing. During that
time, borders have become ever more transient
and this book more central to the work of
marketers all around the world. Now into its
seventh edition, "Global Marketing "continues to
be the most up-to-date and thorough text of its
kind, with cutting-edge case studies and a focus
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on the impact of new technologies and
perspectives on international marketing. This
seventh edition expands on a number of new
topics, including: shared economy solutions,
social media, e-services and smartwatch app
marketing, as well as many more. It is ideal for
undergraduate and postgraduate students
studying international marketing, and for any
practitioners who want to take their global
marketing strategies to the next level. "The
world today truly is flat, and a sound global
perspective is an absolute must for all students.
SvendHollensen'sGlobal Marketingprovides a
thorough and comprehensive treatment that
delivers on this need." Michael R. Solomon,
Professor of Marketing, Haub School of
Business, Saint Joseph's University, USA, and
Professor of Consumer Behaviour, University of
Manchester, UK The best textbook on global
marketing I have come across! The case studies,
many of them available online, provide an
excellent basis for class discussion. Elisabeth
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Gotze, Vienna University of Economics and
Business Excellent level of detail in each chapter
to support learning around strategic global
marketing decisions. The video case studies are
a huge bonus and really help to bring the subject
alive. Giovanna Battiston, Senior Lecturer in
Marketing, Sheffield Hallam University Key
Features include: A clear part structure,
organised around the five main decisions that
marketing people in companies face in
connection to the global marketing process End
of part and end of chapter case studies helping
students to understand how the theory relates to
real world application Video case studies
(available at www.pearsoned.co.uk/hollensen),
showing how practitioners are using Global
Marketing in their work About the author Svend
Hollensen is Associate Professor of International
Marketing at the University of Southern
Denmark and has worked as a marketing
consultant for several international companies
and organizations. As well as this book, he is the
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author of other Pearson texts,
including"Marketing Management"and
"Essentials of Global Marketing." Student
resourcesspecifically written to complement this
textbook are at www.pearsoned.co.uk/hollensen
"
International Dimensions of Marketing - Vern
Terpstra 2000
This work provides an overview of the
international dimensions of marketing, including
international, foreign and multinational
marketing, and discusses the key factors that
define and influence international and domestic
marketing.
The Power of Corporate Kinetics - Michael
Fradette 2001-02-01
Argues that the key to sustaining corporate
success lies in a reorganization of the basic
structure, operation, and resources so as to
cultivate appropriate responses to opportunity
and change. Reprint. 17,500 first printing.
Marketing de Guerra - Al Ries 2020-08-13
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Duas décadas atrás, Al Ries e Jack Trout
agitaram o mundo do marketing com o inovador
e, hoje, clássico Marketing de Guerra,
declarando que ""o marketing é uma guerra em
que o concorrente é o inimigo e o cliente é o
terreno a ser conquistado"". Hoje, as estratégias
de marketing que eles apresentaram continuam
sendo válidas e adequada, mais do que nunca.
Para comemorar o 20o aniversário desse livro
revolucionário, Ries e Trout fazem anotações e
expandem seu clássico para a próxima geração
de profissionais de marketing. Esta edição
especial do best-seller internacional de
marketing revela como as empresas de hoje
podem obter vantagens contra reais
concorrentes, combatendo e enfrentando direta
e indiretamente seus opositores. Os autores
examinam vinte anos passados de campanhas de
marketing, apresentando novas e profundas
análises de alguns dos maiores sucessos e
fracassos na história do marketing. Ries e Trout
explicam como conceber planos de ataques que
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funcionarão de acordo com a categoria de
produtos ou setor de negócios. Eles também
mostram: • As estratégias essenciais de
marketing que a maioria das empresas — tanto
grandes quanto pequenas — deveria saber ao
desenvolver um programa de marketing. • Os
princípios que devemos conhecer das guerras de
marketing ofensiva, defensiva, de flanqueamento
e guerrilha. • Reproduções de propagandas de
sucesso e não tão bem-sucedidas, com os
comentários dos autores sobre por que
funcionaram ou fracassaram. • Um follow-up
valioso sobre os líderes de mercado. Com esta
nova edição de Marketing de Guerra, você
desenvolverá todo o seu arsenal para conquistar
mais clientes que seus concorrentes — e
marchar para a vitória no atual campo de
batalha de marketing.
Global Marketing, Global Edition - Warren J.
Keegan 2015-04-30
For undergraduate and graduate courses in
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global marketing The excitement, challenges,
and controversies of global marketing. Global
Marketing reflects current issues and events
while offering conceptual and analytical tools
that will help students apply the 4Ps to global
marketing. MyMarketingLab for Global
Marketing is a total learning package.
MyMarketingLab is an online homework,
tutorial, and assessment program that truly
engages students in learning. It helps students
better prepare for class, quizzes, and
exams–resulting in better performance in the
course–and provides educators a dynamic set of
tools for gauging individual and class progress.
Selling and Sales Management - David Jobber
2008-09
MaxiMarketing - Stan Rapp 1989
Demonstrates the nine basic steps in using a
computerized data base to focus advertising on
prime prospects, and explains how to make
advertising more cost-effective
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